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Walt Disney’s Perfect Program of motion pic- 
ture entertainment is a delight to the movie- 
goer and an incomparable opportunity for 
the exhibitor. The new comedy feature, ‘‘The 
Ugly Dachshund,”’ and the 26-minute cartoon 
featurette, ‘Winnie the Pooh and the Honey 
Tree,”” complement each other perfectly in 
entertainment and in promotional potential. 


AS ENTERTAINMENT . . . ‘The Ugly Dachs- 
hund”’ offers two sparkling young stars, 
Dean Jones and Suzanne Pleshette, in a 
comedy-romance with outstanding appeal 
for even the most sophisticated audiences, 
and the co-starring canine contingent spells 
fun for children of all ages. 


“Winnie the Pooh,” in full animation, brings 
to the screen for the first time all the charm- 
ing characters created by A. A. Milne. The 
generations that have delighted to Pooh on 
the printed page will revel in the whimsical 
fantasy as it takes on the magic of sound and 
motion. 


AS PROMOTIONAL POTENTIAL . . . the Per- 
fect Program has no equal. ‘‘The Ugly Dachs- 
hund”’ has been given the full Disney treat- 
ment—at the national level: All-media ad- 
vertising and publicity, major tie-ins, licensed 
merchandise, recorded music, deluxe acces- 
sories—and all-out exploitation at the local 
level. 


“Winnie the Pooh” goes even further —a 
national tie-in with Sears, Roebuck & Co., 
involving 11 million catalogs, 700 retail stores 
a personal appearance tour of the Pooh char- 
acters in 20 key cities, special advertising and 
“Walt Disney’s ‘Winnie the Pooh’ Week’’ 
across the nation. Add to this a full program 
of licensed merchandise, a tremendous array 
of recorded music and publications, impor- 
tant national tie-ins, a King Features Sunday 
comic series and deluxe accessories that 
would more than do justice to any feature- 
length picture. 


The Perfect Program of entertainment is sup- 
ported by a Perfect Plan of Promotion. Its po- 
tential will become a reality as individual 
exhibitors supply the all-important ingred- 
ient of personal showmanship to each indi- 
vidual engagement. 
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Dean Jones and Suzanne Pleshette are Romantic 
Duo in Walt Disney Comedy, ‘The Ugly Dachshund’ 


Two of Hollywood’s most versatile young talents, Dean Jones and Suzanne Pleshette, 
are teamed for the first time in Walt Disney’s newest romantic-comedy, “The Ugly Dachs- 
hund.” As a pair of newly-weds coping with a group of canine cut-ups in a vain attempt to 
preserve tranquility in their happy home, they prove the perfect foil for five of the screen’s 


most appealing dog stars. 


Based on the popular novel 
by G. B. Stern, this rollicking 
story of people and their pets 
now becomes one of the year’s 
funniest films. When a great 
Dane puppy grows up with a 
litter of dachshunds and be- 
lieves himself to be one of the 
smaller breed, the hilarious 
results shouldn’t happen to 
a dog — much less, people. 


“The Ugly Dachshund” is 
the featured motion picture in 
Walt Disney’s “perfect pro- 
gram’”’ of entertainment, 
which also includes the fully 
animated cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 


A worthy successor to Dis- 
ney’s earlier comedy hits like 
“The Shaggy Dog,” “The Ab- 
sent Minded Professor,” ‘The 
Monkey’s Uncle” and “That 
Darn Cat,” “The Ugly Dachs- 
hund”’ has been endowed with 
all the mirthful ingredients to 
keep audiences laughing loud 
and long. 


Having completed his role as a 
perplexed F.B.I. agent in Disney’s 
“That Darn Cat” with Hayley Mills 
and Dorothy Provine, Dean Jones 
was the perfect choice to play the 
young commercial artist with a 
penchant for great Danes and an 
aversion to dachsies. No sooner 
had he completed this film assign- 
ment than he was signed to star 
with Maurice Chevalier in his third 
Disney comedy, “Monkeys, Go 
Home!” 


Known primarily for her drama- 
tic portrayals on stage and screen, 
Suzanne Pleshette reveals a unique 
flair for comedy as the sophisti- 
cated young wife whose world re- 
solves around her pet dachshunds. 
Her bright and breezy perform- 
ance in this, her first Disney film, 
so impressed the producer that he 
signed her to star with Roddy Mc- 
Dowall and Karl Malden in the 
gold-rush comedy, “Bullwhip Grif- 
fin,” which recently completed 
filming. 


As the kind-hearted veterinarian 
with an equal understanding of 
canine and human behavior, veter- 
an performer Charlie Ruggles 
plays to perfection the third star- 
ring role. Having recently cele- 
brated his sixtieth year in show 


business, Ruggles has left an in- 
delible impression on the movie- 
going public over the past three 
decades with his inimitable brand 
of whimsy. Among his endless list 
of screen credits are two previous 
Disney comedy successes, “The 
Parent Trap” and “Son of Flub- 
ber.”’ On the completion of his cur- 
rent assignment, Ruggles will ap- 
pear with Fred MacMurray in 
“Follow Me, Boys.” 


One of the most respected actors 
and comedians in motion pictures 
and television today is Kelly 
Thordsen. As the harassed police- 
man, Officer Carmody, he adds an- 
other outstanding portrayal to an 
already impressive list of accom- 
plishments. 


Parley Baer, Charles Lane, Rob- 
ert Kino, Mako and Richard Wessel 
round out a hand-picked cast of 
comedy performers. 


Five of the most difficult roles 
to cast in the film were those to 
be played by canine performers. 
Four dachshunds and a great Dane 
were necessary for key roles. In 
addition, two extra sets of dachs- 
hund and Dane puppies were need- 
ed for earlier sequences in the pic- 
ture, showing the dogs in various 
stages of growth. 


Bill Koehler, well-known animal 
handler and trainer who has worked 
with Disney on pictures like “Old 
Yeller,” “The Shaggy Dog” and 
“Big Red,” was consulted and told 
of the problem involved. He im- 
mediately set about the task of 
screening hundreds of Danes and 
dachshunds until the right dogs 
were found. 


In order to qualify for motion 
picture work, dogs are judged on 
their endurance, temperament, per- 
sonality and above all, obedience. 
Once the selection is made, weeks 
of extensive training and working 
with the handler is necessary be- 
fore they are ready to appear be- 
fore the motion picture camera. 


The four full-grown dachsies fin- 
ally chosen were Heidi, Norma, 
Tokey and Peskey. They are as 
pert and frisky a quartet of per- 
formers as any producer could hope 
for and as the mischievous canines 
who plague their great Dane broth- 
er they proved to be real scene- 
stealers. 


From John and Laura Martin of 
Martincrest Great Danes, Koehler 
borrowed the Dane for the title 
role in the film. As Brutus, the 
Dane who thinks he’s a dachshund, 
Diego, was the perfect choice. He 
quickly responded to training and 
turned in a performance that could 
easily make him a candidate for 
next year’s Patsy Award, the ani- 
mal equivalent of the Oscar. 
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DOMESTIC DISASTER — A Great Dane that thinks he’s a Dachshund causes ‘‘bed’’-lam 
for Dean Jones and Suzanne Pleshette in Walt Disney's new comedy, “The Ugly Dachs- 
hund.” The Technicolor feature also stars Charlie Ruggles, and was directed by Norman 


Tokar and co-produced by Winston Hibler. 


‘and = forty-four 


Koehler was also called on to 
furnish over a hundred different 
canine breeds for the dog show 
sequence in the Disney comedy. 
On the day of filming, the selected 
blue-ribbon winners from through- 
out the greater Los Angeles area 
arrived at the studio to do their 
bit as extras. 


Everything from schnauzers and 
French poodles to English bull- 
dogs and Basset hounds were on 
call. Despite the chaos and the 
yapping, the scenes were filmed 
without one single nipped-ankle or 
dog fight. 


In the capable hands of director 
Norman Tokar, “The Ugly Dachs- 
hund” is played for broad comedy. 
Since joining the Disney Studio 
five years ago, this stocky, red- 
headed directing talent has han- 
dled the directorial reins on mo- 
tion picture features like “Big 
Red,” “Savage Sam,” “A Tiger 
Walks” and “Those Calloways,” as 
well as several top-rated programs 
for Walt’s “Wonderful World of 
Color” show on NBC-TV. Thriving 
on variety, whether it be comedy, 
drama or action, Tokar is current- 
ly at the helm of the Fred Mac- 
Murray-Vera Miles starrer, “Fol- 
low Me, Boys.” 


Winston Hibler, one of the most 
versatile and talented members of 
Disney’s creative team, was Walt’s 
co-producer on “The Ugly Dachs- 
hund.” Having been with the Dis- 
ney Studio for more than twenty 
years, he has served as narrator, 
writer, director and co-producer, 
or any combination of the four, on 
no less than forty theatrical films 
television shows 
during that time. 


Hibler recently served in the 
capacity of Walt’s co-producer on 
theatrical successes like “Nikki, 
Wild Dog of the North,” “Big 
Red” and “Those Calloways.” 


Filmed in brilliant Technicolor 
from a screenplay by Albert Aley, 
“The Ugly Dachshund” is released 
by Buena Vista. 


DISNEY STAR FINDS 
NEW DESERT SPORT 


With film stars always on 
the lookout for something new 
and novel in the way of sports 
to occupy their off-screen lei- 
sure time, Dean Jones has 
found one that suits him just 
fine. 


The handsome young actor, cur- 
rently starring with Suzanne Ple- 
shette and Charlie Ruggles in Walt 
Disney’s rollicking new romantic 
comedy, “The Ugly Dachshund,’ 
has taken up desert cycling, a 
sport that is rapidly becoming a 
fad among the younger set on the 
West Coast. 


For many years a motorcycling 
enthusiast, Jones and his stand-in, 
Lynn Grate, heard about these 
extra thrills of cycling on the sand 
dunes around California’s popular 
desert resort, Palm Springs, and 
decided to give it a whirl. The 
sport proved to be such exciting 
fun they now take their families 
along on monthly desert jaunts. 


“We pack our trailers with bikes 
and camping equipment and spend 
weekends right out in the dunes. 
Our kids love it and even our 
wives are beginning to take to 
this outdoor living,’ Jones says. 
“There’s nothing like riding a bike 
over those dunes.” 


“The Ugly Dachshund” is the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 
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A ROMANTIC INTERLUDE between free-for-alls with a houseful of dogs is enjoyed by 
Dean Jones and Suzanne Pleshette in Walt Disney's Technicolor feature, ‘‘The Ugly 
Dachshund.” The hilarious comedy also stars Charlie Ruggles, and was directed by 
Norman Tokar. 


Refreshing New Team Stars in 
Walt Disney’s ‘The Ugly Dachshund’ 


Two of Hollywood’s brightest young talents, Dean Jones 
and Suzanne Pleshette, are co-starred for the first time in 
Walt Disney’s rollicking comedy, ‘““‘The Ugly Dachshund,” and 
a refreshing new movie team is born. 

“The Ugly Dachshund” is the featured motion picture in 
Walt Disney’s “perfect program” of entertainment, which also 
includes the fully animated cartoon featurette, ‘““Winnie the 
Pooh and the Honey Tree.” 

The recent revival of sophisticated comedies in films has 
produced unbeatable combinations like Doris Day and Rock 
Hudson, Shirley MacLaine and Jack Lemmon, Sophia Loren 
and Marcello Mastroianni. An enthusiastic preview audience 
response to Suzanne and Dean in their initial teaming makes 
them the next most likely comedy-combo to join this dis- 
tinguished group. 

Romantic comedies of the thirties and forties produced 
perennial screen teams like William Powell and Myrna Loy, 
Cary Grant and Irene Dunne, Fred MacMurray and Claudette 
Colbert, Spencer Tracy and Katherine Hepburn. But when 
lighter movie fare gave way to stark realism after World War 
II, these popular duos were split up to continue separate 
careers in more dramatic undertakings. 

With Hollywood making every effort to recapture its gla- 
morous past, the romantic comedy team is once again back 
in vogue. The pairing of two exciting screen personalities has 
always brought moviegoers back to the boxoffice, and with 
veteran showman Walt Disney well aware of this fact, it 
seems inevitable that Suzanne Pleshette and Dean Jones will 
be returning for an encore in the near future. 

Filmed in brilliant Technicolor, “The Ugly Dachshund” also 
stars Charlie Ruggles and was directed by Norman Tokar 
and co-produced by Winston Hibler for Buena Vista release. 


Great Dane Star Makes Film Debut 


Pirate, the champion great Dane hund” is the featured motion pic- 


that makes his screen bow (like 
wow) in the title role of Walt 
Disney’s rollicking new comedy, 
“The Ugly Dachshund,” could well 
be Hollywood’s next big canine 
star. 

This three-year-old, 125-pound 
winner of numerous awards for 
“best-of-breed” and “best-of-show” 
in the better show rings of canine 
circles, now proves himself a win- 
ner, as well, in front of the movie 
cameras. 

Sharing the spotlight with hu- 
man stars Dean Jones, Suzanne 
Pleshette and Charlie Ruggles, Pi- 
rate possesses the three qualities 
important for a screen career — 
an alertness to direction, a unique 
personality and a natural flair for 
acting. 

Through the years few dog stars 
have met these requirements, but 
those that did enjoyed long and 
profitable careers. The two most 
famous and durable canine actors 
of them all have been Rin-Tin-Tin 
and Lassie. 

Running them a close second 
were Asta, the frisky terrier of 
“The Thin Man” series, and Daisy, 
the lovable mutt of the “Blondie” 
films. 

There have been others, like Sam 
of Disney’s “The Shaggy Dog,” 
Red-Aye Scraps, the handsome 
Irish setter of “Big Red” and 
Spike, the lop-eared hound of 
“Old Yeller.” 

All endeared themselves to the 
moviegoing public, but a scarcity 
of roles requiring their particular 
breed or talents cut short their 
careers and they soon faded from 
the limelight. “The Ugly Dachs- 


ture in Walt Disney’s “perfect pro- 
gram” of entertainment, which also 
cludes the fully animated cartoon 
featurette, “Winnie the Posh and 
the Honey Tree.” 
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EXPECTANT—It’s not Suzanne Pleshette 
but the dachshund that gives birth to a 
household of trouble in Walt Disney’s 
Technicolor comedy, ‘The Ugly Dachs- 
hund.”” Dean Jones and Charlie Ruggles 
also star. 


DEAN JONES SCORES AGAIN IN HIS 
SECOND WALT DISNEY FILM COMEDY 


Dean Jones came to Holly- 
wood to sing for his supper 
but movie moguls quickly: dis- 
covered his unique flair for 
comedy and he achieved star- 
dom through his natural abili- 
ty as an actor. 

Having recently scored as 
the perplexed F.B.I. agent 
who eventually solves a bank 
robbery through the aid of an 
onery feline in Walt Disney’s 
“That Darn Cat,’ Jones is 
currently starred with Su- 
zanne Pleshette in his second 
Disney fun-film, “The Ugly 
Dachshund.” 

This romantic-romp about 
the misadventures of a couple 
of newlyweds, whose happy 
home goes topsy-turvy when 
four mischievous dachshunds 
and a mixed-up great Dane 
take over, provides Dean with 
a role that combines comedy 
with great warmth and ten- 
derness. 

Disney was so impressed by 
Jones’ performance in these 
two films that he immediately 
signed him to another picture, 
“Monkeys, Go Home!” 

Until this time Dean was 
probably best known for his 
television title role in the “En- 
sign O’Toole” series. He has 
other very good motion pic- 
ture assignments to his credit, 
like “Under the Yum Yum 
Tree,” in which he recreated 
his Broadway role, ‘““Never So 
Few” and “Two on a Guillo- 
tine.” 

Dean is a native of Decatur, 
Alabama, the only child of 
Andrew and Nolia Jones. His 
father was a railroad man, so 
the family lived in many 
places, including Washington, 
D. C., Nashville, New Orleans 
and Clinton, Tennessee. As a 
boy, Dean spent a great deal 
of time fishing and boating 
along the Tennessee River, 
but he also sang, accompanied 
on the guitar by his father. 

“lve been singing ever 
since I can remember,” he re- 
calls. “My parents provided 
voice lessons for me. But I 
really learned to sing in New 
Orleans”. 

The restless youth left 
home at 15, determined to be- 
come a singer. But he soon 
found himself loading coal, 
cutting timber, picking cotton 
or washing dishes. Finally he 
did land a job as a singer ina 
French Quarter nightclub, for 
three dollars a night and all 
he could eat. 

The club closed in four 
months, and Dean returned 
» » home in Decatur to finish high 
' school. He went on to Ash- 


burn College in Kentucky, 


where he majored in voice 
for a year. Then he joined the 
Navy and was shipped to San 
Diego, where he was assigned 
as an airman in an outfit op- 
erating target drones for fleet 
gunnery practice. 
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DEAN JONES 


In his spare time he helped 
with entertainment programs 
at the base and eventually was 
transferred to Special Services 
where he produced and starred 
in a local Navy television pro- 
gram, “Liberty Call.” To sup- 
plement his income, Dean re- 
turned to dishwashing in a 
San Diego restaurant. He 
made friends with the cock- 
tail lounge organist, who used 
to let him shed his apron and 
sing a few songs. Soon he was 
singing for $10 a night and a 
steak dinner. 


It was during this period 
that he met Mae Entwisle, a 
lucky gal who had just been 
named Miss San Diego. They 
rode together on the San Die- 
go float in Pasadena’s famous 
Rose Parade, and a few hours 
later were married. They have 
two daughters now, Carol, 
born March 5, 1955, and 
Deanna, born April 27, 1957. 


When he got out of the 
Navy Dean got a job at 
Knott’s Berry Farm, appear- 
ing in a melodrama, “The 
Streets of New York,” where 
he was spotted by song writer 
Vernon Duke, who was plan- 
ning a new musical with 
Frank Loesser. That show 
never materialized, but Dean 
met musical producer Arthur 
Fried and, following a screen 
test, was signed by M.G.M. 


He left Hollywood in 1959, 
to star on Broadway with 
Jane Fonda in “There Was a 
Little Girl,’’ returned to Hol- 
lywood for some television 
roles, then went back to New 
York to star in “Under the 
Yum Yum Tree.” 


When the play closed in 1961 
Dean found himself once again in 
Hollywood, discussing “Ensign O’- 
Toole’ with Four Star officials 
and William J. Lederer, upon 
whose book, “Ensign O’Toole and 
Me,” the series was based. 


“The Ugly Dachshund” is_ the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 


Disney Director Likes TV, Film Variety 


A small man with a great, 
big talent is director Norman 
Tokar, who since joining Walt 
Disney’s creative staff five 
years ago, has proven to be 
one of the most versatile and 
dynamic directorial talents 
ever to work at that studio. 


Having just completed megging 
Walt’s “The Ugly Dachshund,” 
Tokar is one of the few directors 
to move from one motion picture 
or television show to another with 
the speed and constancy that he 
enjoys on the Disney lot. For “Walt 
Disney’s Wonderful World of 
Color” on NBC-TV, he wrote and 
directed the delightful two-parter, 
“Sammy, the Way-Out Seal.” Then, 
on the theatrical side, he handled 
the directorial reins on four big 
Technicolor features, “Big Red,” 
“Savage Sam,” “A Tiger Walks” 
and “Those Calloways.” 


Returning to television, Tokar 
directed two segments of the four- 
part TV show, “Kilroy,” for Dis- 
ney’s weekly color presentations 
and followed this with the pro- 
ducer’s current comedy featurette, 
“The Ugly Dachshund,” starring 
Dean Jones, Suzanne Pleshette and 
Charlie Ruggles. 

At the completion of this won- 
derfully wacky story of a young 
married couple’s trials and tribu- 
lations with four mischievous 
dachshunds and a mixed-up great 
Dane who thinks he, too, is a 
walking weiner, Tokar was handed 
the directorial assignment on the 
Fred MacMurray-Vera Miles star- 
er, “Follow Me, Boys.” “The Ugly 
Dachshund” is the featured motion 
picture in Walt Disney’s “perfect 
program” of entertainment, which 
also includes the fully animated 
cartoon featurette, ‘Winnie the 
Pooh and the Honey Tree.” 


George Bruns Tunes 
Up Walt Disney’s 
New Film Comedy 


Talented composer-conduc- 
tor George Bruns celebrates 
his twelfth year at the Walt 
Disney Studio with the com- 
pletion of musical scoring for 
Disney’s newest romantic 
comedy, “The Ugly Dachs- 
hund.” 


“The Ugly Dachshund” is 
the featured motion picture 
in Walt Disney’s “perfect pro- 
gram’’ of entertainment, 
which also includes the fully 
animated cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 


Starring Dean Jones, Su- 
zanne Pleshette and Charlie 
Ruggles, this hilariously fun- 
ny story of a young married 
couple’s misadventures with 
four mischievous dachshunds 
and a mixed-up great Dane is 
Disney’s fourth live-action 
feature production to receive 
the backing of Bruns’ musical 
talents. The others were the 
comedy hits, “The Absent 
Minded Professor” and “Son 
of Flubber” and the musical- 
fantasy, “Babes in Toyland.” 


Bruns has also musically 
scored Disney’s feature-length 
animated cartoons, “Sleeping 
Beauty,” “One Hundred and 
One Dalmatians” and “The 
Sword in the Stone.” 


Since joining the Disney organi- 
zation in 1953 Bruns has made im- 
portant musical contributions to 
Disney’s television shows, “Disney- 
land,” “Walt Disney Presents” and 
“Wonderful World of Color,” as 
well as the syndicated daytime 
series, “The Mickey Mouse Club.” 
His theme music for the popular 
“Davy Crockett” series, resulted 
in the international song hit, “The 
Ballad of Davy Crockett,” which 
has since become a standard. 


Bruns was born on July 3, 1914, 
in Sandy, Oregon. He began to 
study music on the piano when 
he was six years old and took up 
the bass tuba in high school so 
he could join the band. He entered 
Oregon State in 1932 and played 
with the school band and dance 
orchestra until he left in 1934 to 
become a professional on the piano, 
tuba and trombone. 


Bruns toured the country with 
name bands until 1941, then went 
to work as a shipyard layout man 
for the duration. 


After the war he played and 
arranged for Jack Teagarden, later 
worked at Portland’s radio station 
KOIN as an arranger, moved to 
KEX as musical director, and fin- 
ally came to Los Angeles, in 1950. 
There he organized a small combo, 
worked in nightclubs and composed 
ee music for Capitol Rec- 
ords. 


Bruns has two hobbies: directing 
and playing with a Dixieland jazz 
band in Hollywood, and cabinet- 
making. He is a professional in the 
latter field, too, and his Hollywood 
home is filled with furniture from 
his own hand. 


Filmed in brilliant Technicolor, 
“The Ugly Dachshund” was direct- 
ed by Norman Tokar and co-pro- 
duced by Winston Hibler for Buena 
Vista release. 


SCINTILLATING SUZANNE PLESHETTE 
IS WELL ON HER WAY T0 STARDOM 
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Now Dachshunds Make 
Walt Disney’s Film 
Hall of Fame and Fun 


Just as Florenz Ziegfeld 
glorified the American girl, 
Walt Disney has done more to 
glorify the canine set than 
any other movie producer. 


Almost every dog from best- 
of-breed to just plain mongrel 
has been showcased, at one 
time or another, in a Disney 
production. Now the dachs- 
hund comes in for his share 
of the glory in Walt’s newest 
romantic-comedy, ‘““The Ugly 
Dachshund,” starring Dean 
Jones, Suzanne Pleshette and 
Charlie Ruggles. 

This hilarious story of four mis- 
chievous dachshunds, who turn a 
honeymoon cottage into a topsy- 
turvy kennel, will delight dog 
owners everywhere and send the 
dachsies stock soaring. 

When Disney’s cartoon-feature, 
“One Hundred and One Dalma- 
tians,” hit the screens of the world 
a few seasons back, the popularity 
of this special breed zoomed to 
new heights. “Greyfriar’s Bobby” 
set a similar trend for skye ter- 
riers. 

The Irish setter enjoyed a great 
resurgence in popularity following 
the release of Disney’s “Big Red” 
and the hound dog really came 
into his own in “Old Yeller” and 
“Savage Sam.” 

“Nikki, Wild Dog of the North” 
had a Malemute in the title role 
and a Labrador retriever and bull 
terrier shared the spotlight in “The 
Incredible Journey.” 

The English sheep dog enjoyed 
renewed popularity through Dis- 
ney’s wacky comedy hit, “The 
Shaggy Dog,” and another cartoon- 
feature, “Lady and the Tramp,” 
focused attention on every canine 
breed from cocker spaniel to mon- 
grel. 

“The Ugly Dachshund” is_ the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 
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FRACTIOUS FAMILY — This tranquil scene will soon erupt into a house-wrecking spree 
when the dachshunds, and the Great Dane that thinks he’s a dachshund, return to 
normal. The picture is Walt Disney's “The Ugly Dachshund.” The household belongs 


to Dean Jones and Suzanne Pleshette. 


Suzanne Pleshette is a scin- 
tillating, talented brunette 
who should become a full- 
fledged movie star in the tra- 
dition of Elizabeth Taylor, 
Sophia Loren and Marilyn 
Monroe in a year or so. She 
is beautiful, intelligent, out- 
spoken, sensitive, shapely, vi- 
vacious, quick with a quip, 
fun to be around, and exciting 
to see on the screen. 

In the six short years since 
she departed Manhattan’s 
fashionable Finch College for 
young ladies, the emerald-eyed 
beauty has captivated both 
Broadway and Hollywood with 
her charm and talent. She is 
more than a fine actress, she 
is a personality — the kind 
that stars are made of. 

In her new feature for Walt 
Disney, Suzanne departs from 
the dramatic roles for which 
she became renowned in New 
York. In “The Ugly Dachs- 
hund,” she plays Dean Jones’ 
Dachsie-loving wife strictly 
for laughs. In the upcoming 
Disney comedy, ‘“Bullwhip 
Griffin,’ she sings four songs 
and trips the light fantastic 
for the first time on the 
screen as a Boston belle who 
goes west to find her young 
man. 

“The Ugly Dachshund” is 
the featured motion picture 
in Walt Disney’s “perfect pro- 
gram”? of entertainment, 
which also includes the fully 
animated cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 

Comedy may turn out to be 
her forte, but before coming 
to Hollywood, Miss Pleshette 
had the Broadway critics rav- 
ing about her serious side. 
She debuted on Broadway in 
‘‘Compulsion’’ with Dean 
Stockwell and her “Griffin” co- 
star, Roddy McDowall. Then 
she starred in “The Golden 
Fleecing,” ‘The Cold Wind 
and the Warm,” and “Two for 
the Seesaw,” all thoroughly 
dramatic plays. Her perform- 
ance as Annie Sullivan in 
“The Miracle Worker’ was 
a tour de force that won her 
plaudits from everyone who 
saw the hit play about the 
Irish girl who guided the ca- 
reer of the blind deaf mute, 
Helen Keller. She also guest- 
starred on most of the top, 
Manhattan-based TV shows. 

Oddly enough, Suzanne was dis- 
covered for her first Hollywood 
feature through a photograph in 
Harpar’s Bazaar. A striking pose 
caught the attention of producer- 
director Delmer Daves, who signed 
her to co-star with Troy Donahue, 
in “Rome Adventure.” 

Shortly thereafter, the petite, 
five-foot, four-inch actress was 
signed by Alfred Hitchcock for 
“The Birds,” and then starred 
with Tony Curtis in “40 Pounds 
of Trouble” at Universal. 

She made three more films to 
complete a contract with Warner 
Brothers: “Wall of Noise” with Ty 
Hardin, “Youngblood Hawke” with 
James Franciscus, and “A Dis- 
tant Trumpet,” again with Troy 
Donahue. Suzanne married Dona- 
hue in January, 1964, but divorced 
him six months later. 

After her Warner Brothers con- 
tract terminated, she signed a non- 
exclusive pact with The Mirisch 
Company, and starred with Ben 
Gazzara in “A Rage to Live.” Just 
prior to that Suzanne made Fox's 
“Fate is the Hunter” with Rod 
Taylor and Glenn Ford. 

Born in New York City on Jan- 
uary 31, she was educated at Per- 
forming Arts High School and later 
at Finch. She majored in drama 
and has been acting one way or 
another as long as she can remem- 
ber. The daughter of Gene and 
Geraldine Pleshette, Suzanne’s 
father was for many years execu- 
tive managing director of the Para- 
mount Theatre in Brooklyn, and is 
now a vice-president of American 
Broadcasting-Paramount Theatres. 

With her tiny Yorkshire terrier, 
Missy, and her housekeeper-cook, 
Suzanne lives in an elegant Bever- 
ly Hills apartment complete with 
white carpets, Ming china, an over- 
sized bed and an undersized kitchen. 


Charlie Ruggles Marks 60-Year Acting 
Career With Walt Disney Comedy Role 


Sixty years ago Charlie 
Ruggles stepped before the 
footlights of the Alcazar The- 
atre in San Francisco to play 
a schoolboy in “Nathan Hale” 
and has been active in show 
business ever since. 


A master of comedy, Rug- 
gles divides his time between 
stage, screen and television. 
Now he co-stars with Dean 
Jones and Suzanne Pleshette 
in Walt Disney’s newest fun- 
film, “The Ugly Dachshund,” 
playing the role of an amiable 
veterinarian. This is his third 
motion picture under the Dis- 
ney banner. Previously he had 
played Hayley Mills’ under- 
standing grandfather in the 
comedy hit, “The Parent 
Trap,” and the _ befuddled 
judge in “Son of Flubber.” In 
1907 he made his Broadway 
bow and from then, until 
1929, he appeared in shows 
like “Help Wanted,” “Rolling 
Stones,” “Passing Show of 
1918,” “The Girl in the Lim- 
ousine,” ‘“‘Ladies Night,” 
“Queen High” and “Spring is 
Here.” 


During this period of his 
life he found time to make 
three silent films, “Reform 
Candidate” with Macklyn Ar- 
buckle, “Heart Raiders” with 
Agnes Ayres and “Peer Gynt” 
with the renowned English 
actor Cyril Maude. In the 
early twenties, Ruggles was 
also active in vaudeville. 


With the advent of talking pic- 
tures, Ruggles signed a long-term 
contract with Paramount and made 
his film debut in “Gentleman of 
the Press.” This was followed by 
a succession of screen roles like 
“The Lady Lies,” “Young Man of 
Manhattan,” “Her Wedding Night” 
and “Charlie’s Aunt.” He was co- 
starred with Maurice Chevalier in 
“The Smiling Lieutenant,” “Love 
Me Tonight” and “One Hour With 
You,” and a few of his other Para- 
mount credits include “Trouble 
in Paradise,” “Six of a Kind,” 
“Alice in Wonderland,” “The Pur- 
suit of Happiness” and “Ruggles 
of Red Gap.” 


In 1941, having left Paramount 
te work as a free-lance artist, 
Ruggles was starred in “It Hap- 
pened on Fifth Avenue,” “Three’s 
a Family,” “No Time for Comedy” 
with Rosalind Russell, “Invitation 
to Happiness” with Irene Dunne 
and Fred MacMurray, “Balalaika,” 
“Look for the Silver Lining” and 
“Give My Regards to Broadway.” 


The early forties saw his career 
divided between films and radio. 
He was heard over the air waves 
in shows like “The Texaco Hour” 
with John Barrymore, “The Max- 
well House Hour,” and his own 
program, “A Barrel of Fun.” 


During World War II he devoted 
considerable time to bond-selling 
drives and entertaining service 
men at home and abroad. During 
the Berlin Airlift of 1947, Ruggles 
returned to Europe to entertain 
the occupation forces in a stage 
production of “Over 21,” with Con- 
stance Bennett as his co-star. 


In 1949, he entered television, 
starring in a_ half-hour comedy 
series for ABC called “The Rug- 
gles.” This top-rated show ran for 
139 consecutive weeks. Following 
this he moved to New York to star 
in a live TV series for NBC, “The 
World of Mr. Sweeney,” for two 
and a half years. 


On returning to California to 
resume his movie and TV career 
on the West coast, Ruggles was 
made honorary mayor of San Fer- 
nando, where he resided for sev- 
eral years. In television he guested 
on most of the top-rated shows, 
including “Life of Riley,” ‘“Play- 
house 90,” “U.S. Steel Hour,” “The 
Dick Powell Show,” “Follow the 
Sun,” “Frontier Circus” and “The 
Red Skelton Show.” On screen he 
co-starred in “All in a Night’s 
Work” with Shirley MacLaine and 
Dean Martin, and “Papa’s Delicate 
Condition” with Jackie Gleason. 


“The Ugly Dachshund” is the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 


£©1965 Walt Disney Produc 
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ROAD TO FAME 
WAS RUGGED FOR 
DISNEY COMEDIAN 


As a lad, Kelly Thordsen 
used to sit along the Missis- 
sippi River and listen to the 
singing and music from the 
riverboats. By the time he was 
seven years old he had won 
two dollars in an amateur 
singing contest. Never losing 
sight of his early ambition to 
be an entertainer, this six 
foot, four inch, 220-pound per- 
former is today one of the 
most popular comedians and 
character actors in movies 
and television, and is current- 
ly seen as the harassed police- 
man in Walt Disney’s new 
comedy, “The Ugly Dachs- 
hund,” starring Dean Jones, 
Suzanne Pleshette and Char- 
lie Ruggles. 

Success has not come early for 
Kelly, and with a family to sup- 
port, he has found it necessary to 
take many detours along the way. 
During the lean years he has sold 
insurance, served as a Los Angeles 
policeman, franchised bowling es- 
tablishments, operated two restau- 
rants, a night club, a hamburger 
stand, and dabbled in real estate. 
Through it all he never lost sight 
of his eventual goal and he is now 
able to pursue his acting career 
without interruption. 

“The Ugly Dachshund” is the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 
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Canine Party Crashers 
Raise Havoc in New 
Walt Disney Comedy 


One of the wildest comedy 
brawls ever staged for a mo- 
tion picture can be seen in 


Walt Disney’s rollicking new 
comedy, “The Ugly Dachs- 
hund,” starring Dean Jones, 
Suzanne Pleshette and Char- 
lie Ruggles. 


This particular fracas is not 
the usual saloon slugfest but 
more of the garden variety, 
wherein a Japanese-themed 
patio party is reduced to 
shambles, right down to the 
last torn paper lantern and 
smashed hibachi. 


It all comes about because 
Brutus, a canine giant with a 
Dachshund’s diminutive out- 
look, decides to follow a real 
Dachshund into the party at 
a dead run and carries guests, 
decorations, food, chairs and 
the rest of the pretty layout 
along with him. 


It’s strictly pandemonium, a bar- 
rel of laughs, a blur of action, a 
crashing, bashing, smashing situa- 
tion that adds up to the funniest 
scene ever filmed by Disney. Bru- 
tus, wide-eyed, trusting and com- 
pletely without understanding as to 
his true status, his real role in 
life, is a combination of all things 
funny in Disney dogdom, a bona- 
fide real-life successor to Goofy 
and Pluto. 


One moment there is a hum- 
ming, well-lanterned, beautiful dec- 
orated patio party onscreen, the 
next a miasma of torn and falling 
splendor, with guests spilling over 
each other and into the pool and 
dogs — five of them — swinging 
underfoot with joyful abandon. 


The chase is a climactic one. Its 
implications and effect on the hila- 
rious story are awesome. The dam- 
age is really never undone, and 
although this happy picture has a 
happy ending, Suzanne and Dean 
will never be the same again, on 
or off the screen. 


“The Ugly Dachshund” is the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 


Filmed in brilliant Technicolor, 
“The Ugly Dachshund” was co- 
produced by Winston Hibler for 
Buena Vista release. 


DOING WHAT COMES NATURALLY has to be taught to the Great Dane that thinks he's 
a dachshund in Walt Disney's Technicolor comedy, “The Ugly Dachshund.” Dean Jones 
and Suzanne Pleshette are doing the teaching. 
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EXPENSIVE TRANSPORTATION — Dean Jones, who has just rushed an expectant 
dachshund to the vet, watches as officer Kelly Thordsen adds up the toll in traffic 
violations. The scene is from Walt Disney's Technicolor comedy, ‘‘The Ugly Dachshund." 
Suzanne Pleshette also stars. 


Walt Disney’s ‘The Ugly Dachshund’ 
Is a Rollicking, Romantic Comedy 


(Prepared Review) 


If you’re in midwinter doldrums and in need of a good. 
laugh, Walt Disney has a cure for what ails you in his new 
rollicking, romantic comedy, “The Ugly Dachshund,” opening 
ar ea eta an Ome bak eds at the 

(date) (theatre) 

“The Ugly Dachshund” is the featured motion picture in 
Walt Disney’s “perfect program” of entertainment, which 
also includes the fully animated cartoon featurette, “Winnie 
the Pooh and the Honey Tree.” 


Two of Hollywood’s brightest young stars, Dean Jones and 
Suzanne Pleshette, are teamed for the first time in the hilari- 
ous Technicolor feature as a pair of newlyweds, whose honey- 
moon cottage goes topsy-turvy when four mischievous dachs- 
hunds and a confused great Dane, who thinks he, too, is a 


walking weiner, move in. 


Sharing the stellar spotlight is veteran comedian Charlie 
Ruggles, whose inimitable brand of whimsy sparks the role 


of the family’s veterinarian. 


The real scene-stealers of this comedy caper, however, are 
the canine performers. Four precocious dachsies named Heidi, 
Tokey, Peskey and Norma come in for their share of the 
plaudits and an amazing great Dane called Diego, could well 
make off with the next patsy Award (the animal equivalent 
of Oscar) for some truly inspired thesping. 

“The Ugly Dachshund” is a guaranteed blues-chaser, with 
built-in appeal for the entire family. Norman Tokar directs 
with his usual comedy flair and keeps the action moving 


briskly. 


One sequence, in which a colorful Japanese garden party 
literally goes to the dogs as the household pets break loose 
and wreck everything from the buffet table to the guests’ 
nerves, will be long remembered as a comedy classic. 

Albert Aley’s screenplay is keyed for a maximum of laughs 
and Winston Hibler, Walt’s co-producer, has richly mounted 
the entire production. Buena Vista releases the feature. 


Canine Starmaker Casts Lead for 
Walt Disney’s ‘The Ugly Dachshund’ 


In casting the title role of Walt 
Disney’s “The Ugly Dachshund,” 
one of Hollywood’s top animal 
trainers and handlers, Bill Koehler, 
was recruited to find a great Dane 
that could be taught to perform 
on cue, 


The dog had to have exceptional 
endurance, a stable temperament, 
a wide scope of attitudes ranging 
from utter dejection to bounding 
joy and, above all, a firm founda- 
tion of obedience training. 


Koehler soon found a champion 
with all these requirements in 
Pirate of Martincrest, bred and 
trained by John and Laura Martin 
of Costa Mesa, California. 


Having worked with the Disney 
Studios in the past on successful 
screen fare like “The Shaggy Dog,” 
“Old Yeller,” “Swiss Family Rob- 
inson” and “That Darn Cat,” Koeh- 
ler proved to be right again in his 
choice of canine performers. Pirate 
delivered such an outstanding per- 
formance he could easily be a con- 
tender for this year’s Patsy Award, 
the animal equivalent of the Oscar. 


For equally important canine 
roles in the romantic comedy star- 
ring Dean Jones, Suzanne Plesh- 
ette and Charlie Ruggles, Koehler 
also was required to find and train 
four dachshunds. In Heidi, Tokey, 


Peskey and Norma, he discovered 
four precocious pups that played 
their parts to perfection, vying for 
second place only to Pirate in act- 
ing honors. 


Prior to his entering the motion 
picture field, Koehler was principal 
trainer for the War Dog Reception 
and Training Center in San Carlos, 
California during the war years. 


In addition to his movie work he 
also runs the largest class obedi- 
ence training program for dogs in 
the United States, the Orange Em- 
pire Dog Club in Pomona, Cali- 
fornia. Most of his dog actors have 
been selected from among the 
11,500 dogs he has put through 
obedience training. Of all his dis- 
coveries, Koehler considers Sam, 
the English sheepdog of “The 
Shaggy Dog,” his greatest coup. 


Filmed in brilliant Technicolor, 
“The Ugly Dachshund” was di- 
rected by Norman Tokar and co- 
produced by Winston Hibler for 
Buena Vista release, 


“The Ugly Dachshund” is the 
featured motion picture in Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the fully animated cartoon featur- 
ette, “Winnie the Pooh and the 
Honey Tree.” 


DOG-LOVER ROLE IS 
A NATURAL FOR 
SUZANNE PLESHETTE 


Playing a doting dog-lover 
in Walt Disney’s rollicking 
new comedy, ‘“‘The Ugly 
Dachshund,” was no real act- 
ing tour-de-force for talented 
Suzanne Pleshette, for in real 
life she is just that. 


“The Ugly Dachshund” is 
the featured motion picture 
in Walt Disney’s “perfect 
program” of entertainment, 
which also includes the fully 
animated cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 


The owner of a pert and 
petite Yorkshire terrier named 
Missy, Suzanne confesses she 
is every inch the doting moth- 
er to this precocious canine 
cut-up at home. 


However, during filming of 
the Technicolor feature, in 
which she stars with Dean 
Jones and Charlie Ruggles, 
Suzanne was plagued by one 
problem with her devoted pet. 

Working every day with 
four dachshunds and a great 
Dane left tell-tale traces of 
dog scents that would nearly 
drive poor Missy out of her 
mind. The minute Suzanne 
would arrive home in the eve- 
ning, the little dog would go 
wild, sniffing her from head 
to toe. 

Fearing that Missy would snap 
under the strain of trying to iden- 
tify five strange dogs’ odors, Su- 
zanne finally resorted to taking a 
hot shower every night before 
leaving the studio and changing 
all her clothes. This worked and 
soon Missy’s shattered nerves were 
restored to normal, not to mention 
those of her mistress. 


“The Ugly Dachshund” was di- 
rected by Norman Tokar and co- 
produced by Winston Hibler for 
Buena Vista release. 


Star of Walt Disney 
Comedy Got His Start 
In High School Play 


Dean Jones’ first stage ex- 
perience was such a complete 
disappointment, he might have 
forsaken show business for- 
ever, had it not been for a 
later quirk of fate. 


Jones, currently starring 
with Suzanne Pleshette and 
Charlie Ruggles in Walt Dis- 
ney’s rollicking romantic 
romp, “The Ugly Dachshund,” 
first stepped before the foot- 
lights in a high school farce 
as a Casper Milquetoast char- 
acter who becomes a lion of a 
man before the final curtain. 


“The Ugly Dachshund” is 
the featured motion picture 
in Walt Disney’s “perfect 
program” of entertainment, 
which also includes the fully 
animated cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 


“It was pretty awful,” 
Jones recalls now. “In the last 
act I had to swing the leading 
lady over my shoulder, fire- 
man-style, and carry her away. 
Actually she about matched 
me in weight and size and it 
was all I could do to make it 
offstage.” 


Following this disaster, 
Jones gave up all aspirations 
of an acting career until some 
years later when he was lured 
to Hollywood as a new singing 
find with a contract tucked 
neatly in his pocket. 

To date he has yet to sing on 
screen but to earn his salary, he 
switched to acting and through 
hard work developed into one of 
the most refreshing young com- 
edians on the Hollywood scene. 

Filmed in brilliant Technicolor, 
“The Ugly Dachshund” was direct- 
ed by Norman Tokar and co-pro- 
duced by Winston Hibler for Buena 
Vista release. 


THE PERFECT PROGRAM 
‘THE UGLY DACHSHUND’ 


THE STORY (Not for Publication) 


Mark Garrison (DEAN JONES), a young free lance artist, 
is awakened from a sound sleep by his attractive young wife, 
Fran, (SUZANNE PLESHETTE) and told, “The time is now. 
We'd better get to the hospital.” Dressing hurriedly, he calls 
the doctor and they dash for the car. Speeding along the 
highway, they are stopped by Officer Carmody (KELLY 
THORDSEN) but when he thinks he detects the emergency 
of their plight, he provides a motorcycle escort to the nearest 
hospital. Dr. Pruitt (CHARLIE RUGGLES) soon announces 
that Danke has given birth to three puppies and that mother 
and daughters are doing fine. He suggests they remain over- 
night, just to get the puppies off to a good start. The next 
day Mark goes to the veterinarian’s to pick up Danke and 
litter. Dr. Pruitt tries to persuade him to take along a Dane 
puppy that has been cast out by its mother. Mark arrives 
home with Danke and four puppies. Fran thinks Danke has 
given birth to another pup and is delighted, happily ignoring 
the difference in size and appearance. 

As the awkward puppy begins to outgrow his nursery 
mates, the truth becomes painfully obvious. Brutus, as he 
has been named, is a very great Great Dane. Thus begins a 
confusing period for Brutus. The only dogs he ever sees are 
Danke and her puppies. He, therefore, comes to the conclu- 
sion that he, too, is a dachshund. His size and clumsiness get 
him into all sorts of trouble. He tries to explore Mark’s 
studio and, quite by accident, wrecks the place. 

The dachshunds love to frolic on Fran’s bed but when 
Brutus tries this, the bed collapses. Brutus proves himself a 
too able watch dog. While a policeman is searching the Gar- 
rison yard for a cat burglar, he is treed by the great Dane 
and forced to spend the night perched on a high limb. 

Fran and Mark plan a garden party. When the caterers 
arrive to get things ready, Brutus greets one joyfully enough 
to knock him over. That evening, after the guests have ar- 
rived, Chloe, one of Danke’s puppies, gets into the service 
yard and teases Brutus, who tears himself loose and he 
chases little Chloe through the party. It is chaos. 

The next morning Fran insists that Brutus be returned 
to Dr. Pruitt. But then Chloe gets herself trapped in a trash 
can and Brutus redeems himself by preventing the trash 
man from hauling her away. Brutus wins a reprieve. 

Mark decides that Brutus must learn he is not a dachshund, 
but a great Dane. He begins to train the dog for the show 
ring but keeps this a secret from Fran, who is training Chloe 


for the coming dog show, too. Show time arrives. Mark and. 


Dr. Pruitt slip Brutus into the show tent without Fran’s 
knowledge. Brutus does very well in the competition with the 
other great Danes until a woman carrying a dachshund stops 
near the ring. Brutus sees the dachshund and immediately 
slouches into his “‘dachsie” walk. 

The judge (CHARLES LANE) asks sharply if the dog is 
ill. It seems that Brutus will surely be disqualified. Then a 
beautiful harlequin Dane appears with her handler. Brutus 
straightens up and assumes his proudest stance. He is every 
inch a great Dane, and the blue ribbon is his. 


‘WINNIE THE POOH and the Honey Tree’ 


THE STORY (Not for Publication) 


In the Hundred Acre Wood, Winnie the Pooh, the roly-poly 
little bear, is taking his stoutness exercises and singing his 
“hungry” song. His tummy is rumbly with hunger and when 
he goes in search of his honey jar, he finds it empty. A bee 
buzzes into the house and Pooh bear follows it out into the 
forest and to the honey tree. Climbing high up into the tree, 
Pooh almost reaches the hole to the bees’ honey cache when 
a branch breaks and he tumbles down, down, down into a 
gorse bush. 

Meanwhile, Christopher Robin, who lives in another part of 
the forest, finds that pessimistic old Eeyore, the donkey, has 
lost his tail again. Christopher Robin tacks it back on, with 
the help of Owl, Kanga and little Roo. ; 

Pooh arrives, borrows a balloon from Christopker Robin, 
and disguises himself as a small, black rain cloud by rolling 
in a mud puddle. Holding onto the balloon, he floats up along- 
side the honey tree singing his “Little Black Rain Cloud” 
song. Stopping at the hole in the tree where the bees keep 
their honey, Pooh reaches in to get a pawful of honey. He 
quickly pops it into his mouth, along with a few bees. 

Some of the bees come out of Pooh’s ears but one flies 
around inside Pooh, tickling him into gales of laughter. The 
bees, under the leadership of the queen, now pursue Pooh. 
His balloon begins to lose air and starts darting about like a 
rocket. Pooh hangs on for dear life until he finally drops onto 
Christopher Robin below. The two seek the safety of a mud 
puddle and shield themselves from the bees beneath Christo- 
pher Robin’s large, black umbrella. 


Hungrier than ever, Pooh calls on Rabbit in his underground house. 
Out of politeness Rabbit is forced to let Pooh dig deeply into his supply 
of honey. The bear consumes the last jar and becomes so stout, he gets 
hopelessly wedged in the doorway on his way out. Rabbit runs to 
Christopher Robin for help. 

A gopher appears on the scene and dickers with Owl on a price for 
extricating poor Pooh. When they fail to reach an agreement, the 
gopher pops back into his hole. 

Christopher Robin arrives with Eeyore, Kanga and Roo. Apparently 
Pooh is to remain stuck fast in Rabbit’s doorway until he loses some 
weight. Rabbit is frantic. To make the best of the situation, he decorates 
Pooh’s rear, which is protruding into his house. Pooh sneezes and the 
posterior plan collapses. Christopher Robin produces a picnic basket, 
laden with goodies. As he and his other friends enjoy a delicious lunch, 
poor Pooh moans and groans with hunger. To take Pooh’s mind off his 
predicament, Owl reads poetry but, alas, each poem deals with the joys 
of food. Midnight comes and the gopher, on the swing shift, gets out his 
lunch pail and wolfs down his meal right under Pooh’s nose. This is 
almost more than the bear can bear. 

The next morning Rabbit leans reflectively against Pooh’s rear. The 
bear budges! Outside Rabbit’s house, Christopher Robin and his friends 
tug at Pooh’s head. Inside, Rabbit runs like a battering ram at Pooh. 
The bear comes unstuck, and goes sailing through the air like a bullet. 
He lands in the bee tree, with his head stuck right in the honey hole. 
He is ecstatic as he starts to lap up the golden syrup. 
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‘WINNIE THE POOH' has filled his tummy with “hunny” and is stuck in the front 
door of Rabbit's house in Walt Disney's animated cartoon featurette, “Winnie the 
Pooh and the Honey Tree.”” Kanga and Roo offer him flowers and solace. The Tech- 
nicolor production is based on the books written by A. A. Milne, and directed by 
Wolfgang Reitherman. 


Walt Disney Brings the Original 
‘Winnie the Pooh’ Charm to Screen 


Winnie the Pooh, the winsome, hugable fictional bear of 
A. A. Milne’s classic children’s tales, now comes to the screen 
for the first time in Walt Disney’s enchanting animated car- 
toon featurette, “Winnie the Pooh and the Honey Tree,” 
along with the rest of the beloved Milne characters who 
roamed the Hundred Acre Wood with their friend Christopher 
Robin. Eeyore, the doleful donkey who lost his tail, timid 


Piglet, bouncy Tigger, Rabbit, 
Owl, Kanga and little Roo are 
all here just as they have be- 
come forever fixed in the 
minds and memories of mil- 
lions of children the world 
over. 


In bringing this cast of 
characters to life through the 
animated cartoon medium, 
Disney and his creative staff 
of artists have carefully ad- 
herred to the original illustra- 
tions of Ernest H. Shepard. 
The story itself is adapted 
from one of several adven- 
tures contained in the book, 
“Winnie-the-Pooh.”’ 

The author, A. A. Milne, a 
successful English novelist 
and playwright, first tried his 
hand at children’s literature 
in 1924 when he wrote some 
poems about his four-year-old 
son, Christopher Robin. From 
this came two books of verse, 
“When We Were Very Young” 
and “Now We Are Six.” Two 
other books, ‘Winnie - the - 
Pooh” and “The House at 
Pooh Corner,’’ introduced 
Christopher Robin’s fanciful 
friends, the animals patterned 
after his son’s stuffed toys 
who inhabited a woodland set- 
ting like that around Milne’s 
own country home in Sussex. 
Together the four books, all 
illustrated by Shepard and 
translated into 12 languages, 
have sold more than ten mil- 
lion copies. 

Though Milne died in 1956, 
the world of Pooh lives on 
through the wonderful stories 
he bequeathed to children 
everywhere. Now, through the 
magic of Walt Disney, the 
world of Pooh bear and Chris- 
topher Robin comes to motion 
pictures to delight their mil- 
lions of fans and to enchant 
millions of new ones. 


Richard M. and Robert B. 
Sherman, the Oscar-winning 
song writers of “Mary Pop- 
pins” fame, have composed 
five new songs for the comedy- 
fantasy. They are “Winnie the 
Pooh,” “Up, Down, and Touch 
the Ground,” “Rumbly in My 
Tumbly,” “Little Black Rain 
Cloud” and “Mind Over Mat- 
ter.” Each song sets the mood 
and tempo for the scene in 
which it is introduced. 


The musical score for the 
cartoon featurette was ar- 
ranged and conducted by 
Buddy Baker, whose recent 
Disney scores include “Sum- 
mer Magic,” “A Tiger Walks,” 
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“The Misadventures of Mer- 
lin Jones” and “The Monkey’s 
Uncle.” 

Wolfgang Reitherman held 
the directorial reins alone on 
this newest Disney cartoon 
achievement, just as he did 
recently on the feature-length 
cartoon production, ‘The 
Sword in the Stone.” Prior 
to that, he shared directing 
credit on Disney cartoon suc- 
cesses like “Peter Pan,” “Lady 
and the Tramp,” “Sleeping 
Beauty” and “One Hundred 
and One Dalmatians.” 


Working closely with Reith- 
erman on the animation were 
veteran Disney artists Hal 
King, John Lounsbery, John 
Sibley, Walt Stanchfield, John 
Ewing, Eric Cleworth, Eric 
Larson, Hal Ambro, Fred Hell- 
mich, Bill Keil and Dan Mac- 
Manus. 


A group of Hollywood’s 
most talented performers 
were rounded up by Walt Dis- 
ney to provide the voices for 
the famed Milne characters. 
Sterling Holloway lends his 
unique vocal talents to the 
title role of Winnie the Pooh. 
Barbara Luddy voices the 
soft-spoken Kanga, and Clint 
Howard speaks for little Roo. 
Providing vocal characteriza- 
tions for Rabbit, Eeyore and 
Owl are Junius Matthews, 
Ralph Wright and Hal Smith, 
respectively, and Howard Mor- 
ris gives voice to the gopher, 
a delightful new Disney char- 
acter who explains his pres- 
ence by exclaiming, “I’m not 
in the book, you know!” 


Bruce Reitherman, nine-year-old 
son of the director, is the voice of 
Christopher Robin, and that well- 
known performer of stage, screen 
and television, Sebastian Cabot, 
handles the off-scene narration. 


Larry Clemmons, Ralph Wright, 
Xavier Attencio, Ken Anderson, 
Vance Gerry and Dick Lucas pooled 
their talents to adapt and write 
the story, based on the books of 
A. A. Milne. 


Background artists Art Riley, 
Al Dempster and Bill Layne paint- 
ed the colorful scenics against 
which the animated cartoon char- 
acters play out their scenes and 
the layout designs were created by 
artists Basil Davidovich, Don Grif- 
fith, Dale Barnhart and Sylvia 
Cobb. 

Filmed in color by Technicolor, 
“Winnie the Pooh and the Honey 
Tree” is released by Buena Vista. 
“Winnie the Pooh” is part of Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the full-length feature comedy, 
“The Ugly Dachshund,” in Techni- 
color, starring Dean Jones and Su- 
zanne Pleshette. 


A MILLION PENCILS 
DRAW WALT DISNEY’S 
‘WINNIE THE POOH’ 


Any time you want to draw 
a motion picture for Walt 
Disney, get yourself more 
than a million pencils to do 
the job. Particularly for a pic- 
ture like his newest animated- 
cartoon featurette, ‘Winnie 
the Pooh and the Honey 
Tree.” 

Some 200 artists used up 
exactly 1,132,475 slim hunks 
of wood and graphite before 
the two-year job was done, 
enough to keep the New York 
stock exchange in business for 
a solid year, or re-design all 
the country’s leading cities. 

The Pooh story, based on 
the widely-read books of A. A. 
Milne, comes to the screen for 
the first time in Disney’s en- 
chanting cartoon production. 
All the beloved Milne char- 
acters who roamed the Hun- 
dred Acre Wood with their 
friend Christopher Robin are 
here, just as they are recalled 
by their millions of fans the 
world over. 

Filmed in brilliant Technicolor, 
“Winnie the Pooh and the Honey 
Tree” was directed by Wolfgang 
Reitherman for Buena Vista re- 
lease. “Winnie the Pooh” is part 
of Walt Disney’s “perfect pro- 
gram” of entertainment, which also 
includes the full-length feature 
comedy, “The Ugly Dachshund,” 
in Technicolor, starring Dean 
Jones and Suzanne Pleshette. 


STERLING HOLLOWAY 
GIVES VOICE TO 
‘WINNIE THE POOH’ 


When Winnie-the-Pooh is 
given voice for the first time 
in Walt Disney’s enchanting 
animated-cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree,” it will be Ster- 
ling Holloway speaking for 
one of the most famous and 
beloved characters in chil- 
drens’ literature. 

The veteran motion picture, 
television and radio perform- 
er was the personal choice of 
Disney, who found in Hollo- 
way’s plaintive and unique 
voice the exact vocal quality 
he had envisioned for the 
roly-poly little bear. 

During the past 25 years, 
Holloway’s voice has often 
been heard in Disney’s ani- 
mated-cartoon productions. He 
spoke for the stork in “Dum- 
bo,” the zany Cheshire Cat 
in ‘Alice in Wonderland” and 
the little mouse, Amos, in 
“Ben and Me.” He also did 
the narration for the Cold 
Blooded Penguin in ‘Saludos 
Amigos” and Peter and the 
Wolf in “Make Mine Music,” 
as well as in the special short 
subjects, “Lambert the Sheep- 
ish Lion,” ‘Susie, the Little 
Blue Coupe” and “The Little 
House.” 

From an early age Sterling 
wanted to be an actor and 
participated in many amateur 
theatricals. At the age of 15 
he entered the American Aca- 
demy of Dramatic Art in New 
York City. His classmates in- 
cluded Spencer Tracy, Pat 
O’Brien and Allen Jenkins, all 
destined to win fame on the 
screen. 

One of the finest comedians 
and character creators in show 
business, Holloway has etched 
many memorable screen por- 
trayals with a distinct voice 
and wistful, boyish’ appeal 
that he combines with an air 
of diffidence and gentle awk- 
wardness. Filmed in brilliant Tech- 
nicolor and directed by Wolfgang 
Reitherman, “Winnie the Pooh and 
the Honey Tree” is released by 
Buena Vista. “Winnie the Pooh” is 
part of Walt Disney’s “perfect 
program” of entertainment, which 
also includes the full-length fea- 
ture comedy, “The Ugly Dachs- 


hund,” in Technicolor, starring 
Dean Jones and Suzanne Pleshette. 
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‘lM KIND OF ATTACHED TO IT,’ says Eeyore the donkey of his tail, as Christopher 
Robin nails it back into place. The fun happens in the Walt Disney cartoon, ‘‘Winnie 
the Pooh and the Honey Tree.’ The Technicolor featurette is based on the books 
written by A. A. Milne. 


Academy Award-Winning Duo Tune 
Up Walt Disney’s ‘Winnie the Pooh’ 


Those Oscar-winning song writers, Richard M. and Robert 
B. Sherman, who received a pair of the coveted gold statu- 
ettes for their song, ‘Chim-Chim-Cheree” and the lilting 
musical score for Walt Disney’s ‘Mary Poppins,” have con- 
tributed five new songs to set the tempo and mood of Disney’s 
newest animated-cartoon featurette, “Winnie the Pooh and 
the Honey Tree.” 

“Winnie the Pooh” is part of Walt Disney’s “perfect pro- 
gram” of entertainment, which also includes the full-length 
feature comedy, “The Ugly Dachshund,” in Technicolor, star- 
ring Dean Jones and Suzanne Pleshette. 

If musical talent is hereditary, the Sherman brothers can 
credit part of their success to their dad, Al Sherman, who 
wrote such perennially successful hits as “You Gotta Be A 
Football Hero,” “Pretending,” “Potatoes Are Cheaper,” ‘No, 
No, A Thousand Times No,” “Save Your Sorrow” and “Me 
Too!” 

Both boys were attending Beverly Hills High School when 
their father was turning out top tunes. Dick wanted to be a 
composer of Broadway musicals, Bob a writer. But Uncle Sam 
had other plans for both of them. 

Older brother Bob was sent to Europe to fight the Germans, 
where he won the Purple Heart and three battle stars in the 
infantry. Dick was drafted during the Korean War and spent 
two years with the Army Special Services. 

Between wars, the Sherman brothers attended Bard Col- 
lege, New York, where they graduated in 1949. Dick majored 
in music, Bob in English. 

In 1950, Al Sherman decided his boys would be able to 
create good popular music if they would get together and 
pool their talents. He was right. They wrote their first hit, 
“Things I Might Have Been,” which was made a standard by 
Kitty Wells, and still sells well. 

The partnership was temporarily suspended when Dick en- 
tered the Army. Neither brother was able to score a hit. Then, 
in 1958, the boys teamed up again to compose “Tall Paul,” a 
smash hit for Walt Disney’s young star, Annette. The record 
sold 700,000 singles. 

Since Bob and Dick Sherman began composing for Walt 
Disney five years ago, over fifty of their songs, including 
every type from rock-and-roll to classical, have been put into 
production. Many more are in the works. 

The Shermans consider themselves the luckiest guys in 
the world. 

“We not only like what we are doing,” they say, “we like 
the guy we are doing it for. Walt Disney is the greatest 
showman in the world. He is sensitive to all kinds of people. 
He has never asked us to write anything that we haven’t 
wanted to do.” 

Their definition of a good song is, “A song should be like 
a poem set to music. You can’t use gingerbread. You can’t 
be superfluous. You can’t waste words. Each line should be 
like a drop of water on a still lake which makes ripples in 
every direction all the way to the shore. We can’t do it all 
the time, but we can try.” 

Their five new songs for Disney’s latest comedy-fantasy are “Winnie 
the Pooh,” “Up, Down and Touch the Ground,” “Rumbly in My Tumbly,” 
“Little Black Rain Cloud” and “Mind Over Matter.” Each reflects the 
pele and warmth of A. A. Milne’s Pooh stories, on which the film 
1S ased. 


Filmed in brilliant Technicolor, “Winnie the Pooh and the Honey 
Tree” was directed by Wolfgang Reitherman for Buena Vista release. 


Disney’s ‘Pooh’ Bursts with Color 


‘WINNIE THE POOH’ MAKES SCREEN 
BOW AS A WALT DISNEY CARTOON 


In response to thousands of requests from youngsters 
around the world, Walt Disney brings to the screen for the 
first time the wonderful world of Christopher Robin and his 
roly-poly little friend, Pooh bear, in his newest animated- 
cartoon featurette, “Winnie the Pooh and the Honey Tree.” 


All of the other delightful characters of A. A. Milne’s classic 
tales, Eeyore, the doleful donkey, timid Piglet, bouncy Tigger 
Rabbit, Owl, Kanga and little Roo, are also on hand, romping 
through the Hundred Acre Wood in this mirthful, melodic 
entertainment treat just as they do in the original stories. 


Pooh bear’s insatiable appetite for honey has always been 
his undoing but in the movie version, this weakness involves 
him in a series of misadventures that reach a high note in 
hilarity. 

Set to music by those Oscar-winning songwriters, Richard 
M. and Robert B. Sherman, the Disney cartoon-fantasy intro- 
duces five new tunes that set the tempo and mood for each 
enchanting scene. 


Filmed in brilliant Technicolor and directed by Wolfgang 
Reitherman, “Winnie the Pooh and the Honey Tree” is re- 
leased by Buena Vista. “Winnie the Pooh” is part of Walt 
Disney’s “perfect program” of entertainment, which also in- 
cludes the full-length feature comedy, “The Ugly Dachshund,” 


To paint the characters on 
celluloid, the backgrounds and 
all other color effects in Walt 
Disney’s newest animated-car- 
toon featurette, “Winnie the 
Pooh and the Honey Tree” 
required more than 400 gal- 
lons of very special paint 
weighing nearly three tons 
and enough in liquid hues to 
dress the exteriors of over 
100 average-size homes. 

Using a secret process, the Dis- 
ney studio paint laboratory pro- 
duces all of the paint required for 
an  animated-cartoon production 
and for the filmization of the 
whimsical A, A. Milne story, near- 
ly 1,000 different hues were need- 


ed to complete the two-year project. 

In addition to the standard 
shades that line the shelves of the 
paint dispensary, new colors like 
Pooh beige, Christopher Robin 
blue, Kanga brown, Piglet pink 
and Eeyore grey were created, 
their names and hues inspired by 
the beloved Milne characters and 
original Ernest H. Shepard illus- 
trations. 

Filmed in brilliant Technicolor, 
“Winnie the Pooh and the Honey 
Tree” was directed by Wolfgang 
Reitherman for Buena Vista re- 
lease. “Winnie the Pooh” is part 
of Walt Disney’s “perfect pro- 
gram” of entertainment, which also 
includes the full-length feature 
comedy, “The Ugly Dachshund,” in 
Technicolor, starring Dean Jones 
and Suzanne Pleshette, 


in Technicolor, starring Dean Jones and Suzanne Pleshette. 


ORIGINAL SHEPARD DRAWINGS INSPIRE 
WALT DISNEY’S ‘WINNIE THE POOH’ 


As illustratcr of the late A. A. Milne’s childrens books, 
British artist Ernest H. Shepard gained international renown 
and his drawings of the beloved Christopher Robin, Winnie- 
the-Pooh, Eeyore, Piglet and the rest of the fanciful charac- 
ters that inhabited the Hundred Acre Wood have become 
almost as famous as the words they illustrate. 


Now Shepard’s drawings serve 
as inspiration for the animated- 
cartoon versions of these whimsical 
characters who come to life on the 
screen for the first time in Walt 
Disney’s new cartoon featurette, 
“Winnie the Pooh and the Honey 
Tree.” 


During production of the com- 
edy-fantasy, Disney’s creative staff 
of artists carefully adherred to 
Shepard’s original designs in adapt- 
ing the characters to the cartoon 
medium. The slightest alteration 
could bring disillusionment to the 
millions of Pooh fans throughout 
the world. 


Such attention was paid to in- 
finite detail, not only of characters 
but backgrounds as well, that the 
Shepard drawings seem to step 
right off the printed page onto the 
giant motion picture screen. 


“Winnie the Pooh,” in Techni- 
color, is part of Walt Disney’s 
“perfect program” of entertain- 
ment, which also includes the full- 
length feature comedy, “The Ugiy 
Dachshund,” in Technicolor, star- 
ring Dean Jones and Suzanne 
Pleshette. 


: RR 
Walt Disney Prod 
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A BEAR OF LITTLE BRAIN, Winnie the 
Pooh devises a _ surprisingly ingenious 
plot to raid a honey tree in Walt Disney's 
Technicolor cartoon featurette, ‘‘Winnie 
the Pooh and the Honey Tree.’ Christo- 
Pher Robin helps Pooh's plan by supply- 
ing the conveyance, a balloon. 
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Horns and Trumpets 
Add Personality to 
‘Winnie the Pooh’ 


Walt Disney has always re- 
garded music as one of the 
essential elements in his mo- 
tion pictures, especially for 
setting the tempo and enhanc- 
ing the mood of his animated 
cartoons. 


Musical innovations are al- 
ways welcome, so when ar- 
ranger-conductor Buddy Bak- 
er suggested a unique use of 
music for Disney’s newest 
animated-cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree,” the idea was 
approved and immediately set 
in motion. 


Baker, whose musical scores 
for Disney films include “Sum- 
mer Magic,” “A Tiger Walks,” 
“The Misadventures of Merlin 
Jones” and “The Monkey’s 
Uncle,” has employed the use 
of individual musical instru- 
ments to identify each of the 
delightful characters in the 
filmization of the A. A. Milne 
story. 


Pooh bear is represented by 
a baritone horn, Christopher 
Robin by a trumpet and gui- 
tar, and Rabbit by a clarinet. 
An ocarina and French horn 
interpret the Owl, a flute 
serves for Kanga, and a pic- 
colo for little Roo. 


Keyore, the doleful donkey, 
is identified by a bass clarinet 
and Piglet, an oboe. The go- 
pher, a new character, who 
explains his presence in the 
fim with the explanation, 
“Ym not in the book, you 
know,” is musicalized by a 
bass harmonica. 


Filmed in brilliant Techni- 
color, “Winnie the Pooh and 
the Honey Tree” was direct- 
ed by Wolfgang Reitherman 
for Buena Vista release. “Win- 
nie the Pooh” is part of Walt 
Disney’s “perfect program” 
of entertainment, which also 
includes the full-length fea- 
ture comedy, ‘“‘The Ugly 
Dachshund,” in Technicolor, 
starring Dean Jones and Su- 
zanne Pleshette. 


‘POOH’ CHARACTERS IN PERFECT VOICE 
FOR WALT DISNEY CARTOON FILM DEBUT 


Through a series of audi- 
tions involving more than a 
hundred stage, screen, tele- 
vision and radio personalities, 
Walt Disney was able to se- 
lect the perfect cast for his 
newest animated-cartoon fea- 
turette, “Winnie the Pooh 
and the Honey Tree.” 


“Winnie the Pooh” is part of Walt 
Disney’s “perfect program” of en- 
tertainment, which also includes 
the full-length feature comedy, 
“The Ugly Dachshund,” in Techni- 
color, starring Dean Jones and 
Suzanne Pleshette. 


Each performer heard, but not 
seen, in the fun-filled filmization 
of A. A. Milne’s beloved children’s 
story was hand-picked for voice 
quality and the ability to adapt 
to the individual personalities of 
the cartoon characters. 


Sterling Holloway, whose unique 
vocal talents have been heard in 
past Disney cartoons like “The 
Three Caballeros,” “Peter and the 
Wolf,” “Alice in Wonderland” and 
“Ben and Me,” gives voice to the 
title role of Winnie the Pooh. 


Barbara Luddy, for a number of 
years the star of radio’s perennial 
favorite, “Little Theatre Off Times 
Square,” and who voiced the role 
of Lady in Disney’s cartoon fea- 
ture, “Lady and the Tramp,” now 
speaks for the timid Kanga, while 
Clint Howard is heard as little 
Roo. 


A veteran of the Broadway 
stage, where he appeared with 
brilliant stars like George M. 


Cohan, Beverly Bayne, Gloria 
Swanson and Helen Hayes, Junius 
Matthews continues a flourishing 
career in radio, TV and movies in 
Hollywood. His unique voice so 
impressed Disney that he signed 
him a few years ago for the role 
of the wise old owl in his cartoon 
feature, “The Sword in the Stone.” 
For an encore he now gives voice 
to Rabbit in the new comedy-fan- 
tasy. 


Howard Morris, for several sea- 
sons a regular on Steve Allen’s 
television show and now one of 
Hollywood’s most sought after 
movie and TV comedians, makes 
his Disney debut as the voice of 
the gopher. This delightful new 
cartoon character also makes his 
debut and explains his presence by 
exclaiming, “I’m not in the book, 
you know!” 


Eeyore, the doleful donkey, and 
Owl speak through the vocal tal- 
ents of Ralph Wright and Hal 
Smith, respectively, and Bruce 
Reitherman, 
the film’s director, is the voice of 
young Christopher Robin. 


That fine performer of stage, 
screen and television, Sebastian 
Cabot, handles the off-scene narra- 
tion. Last heard as the bombastic 
Sir Ector in Disney’s recent ani- 
mated-cartoon success, “The Sword 
in the Stone,” Cabot is currently 
voicing the role of Bagheera, the 
panther, for Walt’s upcoming car- 
toon feature, “Jungle Book.” 


Filmed in brilliant Technicolor 
and directed by Wolfgang Reith- 
erman, “Winnie the Pooh and the 
Honey Tree” is released by Buena 
Vista. 


‘Pooh’ Stories Were Inspired 
By the Author’s Son and Toys 


When A. A. Milne was in- 
spired by his young son, 
Christopher Robin, and his 
stuffed-animal toys to write 
a series of children’s books 
and poems, the English au- 
thor and playwright never 
dreamed these whimsical tales 
would bring him the renown 
it has and overshadow his 
many more serious endeavors. 


The Pooh stories were not 
long in capturing the imagi- 
nation of young readers, and 
the name of Milne came to be 
identified with the fanciful 
world of Christopher Robin 
he had so lightly created. 


Now, for the first time, 
Walt Disney brings these 
classic children’s stories to 
the screen in his newest animated- 
cartoon featurette, “Winnie the 
Pooh and the Honey Tree,” in an 
entertainment treat for the entire 
family. 


Although Milne passed away a 
few years ago, his four Pooh books, 
“When We Were Very Young,” 
“Now We Are Six,” “Winnie-the- 
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OWL is one of Christopher Robin's friends 


in ‘Winnie the Pooh and the Honey 
Tree,’ Walt Disney’s Technicolor cartoon 
featurette based on the books written by 
A. A. Milne. 


Pooh” and “The House at Pooh 
Corner,” live on and continue to 
enjoy increasing popularity. His 
plays like “Mr. Pim Passes By,” 
“The Dover Road” and “The Per- 
fect Alibi,” and novels like “The 
Red House Mystery” and “Four 
Day’s Wonder” have received only 
minor recognition. 


Throughout his life writing was 
of primary interest to Milne. He 
began to compose verses and paro- 
dies at an early age and while 
attending Cambridge edited the 
school paper, the Granta. 


After receiving his degree, Milne 
rejected all family suggestions for 
schoolmastering and foreign serv- 
ice, choice pursuits at the time, 
and settled down in London to 
write. Success did not come readily. 
He barely eeked out an existence 
on earnings from his literary ef- 
forts. Eventually he was made as- 
sistant editor of the satirical maga- 
zine, Punch, and shortly after- 
wards married writer Dorothy de 
Selincourt. 


With the outbreak of World War 
I, Milne joined the Royal Warwick- 
shire Regiment and served in 
France. Invalided, he was returned 
to England and made a signaling 
instructor on his release from the 
hospital. 


When he was mustered out of 
service, Milne decided to devote 
all his time to writing, rather than 
return to his desk at Punch. 


It was not long before Christo- 
pher Robin, at the age of three, 
inspired him to write his first 
verses for young people. The boy’s 
teddy bear, affectionately called 
Winnie-the-Pooh, soon found his 
way into Milne’s stories, along 
with Piglet, Eeyore, Kanga, Roo 
and the child’s other nursery toy 
animals, 


Filmed in brilliant Technicolor 
and directed by Wolfgang Reither- 
man, “Winnie the Pooh and the 
Honey Tree” is released by Buena 
Vista. “Winnie the Pooh” is part 
of Walt Disney’s “perfect pro- 
gram” of entertainment, which also 
includes the full-length feature 
comedy, “The Ugly Dachshund,” 
in Technicolor, starring Dean 
Jones and Suzanne Pleshette. 


ten-year-old son of 
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POSTERIOR DECORATION — With Pooh stuck in his front door, Rabbit makes living 
as pleasant as possible by decorating the part of Pooh that shows. The scene is from 
Walt Disney's cartoon featurette, “Winnie the Pooh and the Honey Tree,” in Techni- 
color, based on the books written by A. A. Milne. 


‘Winnie the Pooh’ Reaches the Screen 
Through the Magic of Walt Disney 


Through the magic of Walt Disney, the world of Pooh bear, 
Christopher Robin and all their friends in the Hundred Acre 
Wood come to the screen for the first time in Disney’s en- 
chanting new animated-cartoon featurette, “Winnie the Pooh 


and the Honey Tree.” 


In bringing A. A. Milne’s beloved children’s stories to the screen, 
Disney and his creative staff have carefully adhered to the original book 
illustrations of Ernest H. Shepard, so that the cartoon characters remain 
unchanged from those envisioned by Pooh fans the world over. 


Though Milne died in 1956, the whimsical world of Pooh lives on 
through the wonderful stories he bequeathed to children everywhere and 
it is from his book, “Winnie-the-Pooh,” that Disney has adapted for his 


comedy-fantasy. 


Milne, a successful English novelist and playwright, first tried his 
hand at children’s literature in 1924 when he wrote some poems about 
his four-year-old son, Christopher Robin. From this came two books of 
verse, “When We Were Very Young” and “Now We Are Six.” Two 
other books, “Winnie-the-Pooh” and “The House at Pooh Corner,” intro- 
duced Christopher Robin’s fanciful friends, the animals patterned after 
his son’s stuffed toys who inhabited a woodland setting like that around 
Milne’s own country home in Sussex. Together the four books, all illus- 
trated by Shepard and translated into 12 languages, have sold more 


than ten million copies. 


Now, through the medium of motion pictures, all the beloved Milne 
characters are given that extra dimension to make them live on the 
screen, which should prove a delight to their millions of faithful fans 


and enchant millions of new ones. 


Filmed in brilliant Technicolor and directed by Wolfgang Reitherman, 
“Winnie the Pooh and the Honey Tree,” is released by Buena Vista. 


“Winnie the Pooh” is part of Walt Disney’s “perfect program” of 
entertainment, which also includes the full-length feature comedy, “The 
Ugly Dachshund,” in Technicolor, starring Dean Jones and Suzanne 


Pleshette. 


Walt Disney Studio Veteran Directs 


‘Winnie the Pooh and the Honey Tree’ 


A thirty-two-year veteran 
of the Walt Disney Studio, 
Wolfgang Reitherman, han- 
dled the direction of Walt 
Disney’s newest animated- 
cartoon featurette, “Winnie 
the Pooh and the Honey 
Tree.” 


Known to his friends and co- 
workers as “Woolie,” Reitherman 
began his career as an “inbetween- 
er” in the studio’s Animation De- 
partment and in time was pro- 
moted to Animator, Assistant Su- 
pervisor and eventually, Animation 
Director. 


Lending his artistic talents to 
such earlier Disney successes as 
“Snow White and the Seven 
Dwarfs,” “Fantasia,” “Pinocchio” 
and “Dumbo,” he later shared di- 
rectorial credits on the cartoon 
features, “Peter Pan,’ “Lady and 
the Tramp,” “Sleeping Beauty” 
and “One Hundred and One Dal- 
matians.” 


Recently, he directed Disney’s 
highly successful cartoon feature, 
“The. Sword in the Stone,” marking 
the first time in the history of the 
studio that a single cartoon direc- 
tor had been entrusted with such a 
momentous project. 


Born in Munich, Germany, Reith- 
erman was brought to America at 
an early age by his parents, Marie 
and Philip Reitherman, and grew 
up in Southern California. During 
World War II, he served with the 
United States Air Force as a Ferry 
Command Pilot and instructor in 
Africa, India, China, Alaska and 
the South Pacific, and later be- 


came Chief Pilot and Deputy Com- 
mander of the Military Air Trans- 
port, China Wing, A.T.C. Filmed 
in brilliant Technicolor, ‘Winnie 
the Pooh and the Honey Tree” is 
based on the whimsical stories of 
A. A. Milne and features most of 
the delightful characters like Pooh 
Bear, Christopher Robin, Eeyore, 
the donkey, Rabbit, Tigger and 
Owl, that inhabited the Hundred 
Acre Wood. Buena Vista releases 
the animated-cartoon featurette. 


“Winnie the Pooh” is part of 
Walt Disney’s “perfect program” 
of entertainment, which also in- 
cludes the full-length feature 
comedy, “The Ugly Dachshund,” in 
Technicolor, starring Dean Jones 
and Suzanne Pleshette. 
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‘I'M NOT IN THE BOOK,’ but he’s very 
much in the picture. That's Gopher, one 
of the characters in Walt Disney's Tech- 
nicolor cartoon featurette, ‘“‘Winnie the 
Pooh and the Honey Tree,’’ based on the 
books written by A. A. Milne. 


Mats (including the copyright notice thereon) must be used intact. 


Walt Disney’s Top 
Talents Put ‘Winnie 
The Pooh’ on Film 


Some of the best talents in 
the world of animation 
worked under Walt Disney in 
the making of his newest ani- 
mated-cartoon featurette, 
“Winnie the Pooh and the 
Honey Tree.” 


Overall direction of some 
300 studio artists assigned to 
the project was in the capable 
hands of Wolfgang Reither- 
man, with animators Hal 
King, John Lounsbery, John 
Sibley, Walt Stanchfield, John 
Ewing, Eric Cleworth, Eric 
Larson, Hal Ambro, Fred 
Hellmich, Bill Keil and Dan 
MacManus handling immedi- 
ate day-to-day supervision of 
animation which took more 
than two years to complete. 

Backgrounds were created by 
Art Riley, Al Dempster and Bill 
Layne, while layout styling was 
handled by Basil Davidovich, Syl- 


via Cobb, Don Griffith and Dale 
Barnhart. 


Adapted from the A. A. Milne 
books, the screen story was the 
joint effort of Larry Clemmons, 
Xavier Atencio, Vance Gerry, 
Ralph Wright, Ken Anderson and 
Dick Lucas. 


Buddy Baker arranged and con- 
ducted the musical score and the 
songs were composed by Richard 
M. and Robert B. Sherman. 


Nine actors and actresses, speak- 
ing behind the scenes, give the 
famed Milne characters their 
voices on the screen. 


Filmed in brilliant Technicolor, 
“Winnie the Pooh and the Honey 
Tree” is released by Buena Vista. 


“Winnie the Pooh” is part of 
Walt Disney’s “perfect program of 
entertainment, which also includes 
the full-length feature comedy, 
“The Ugly Dachshund,” in Tech- 
nicolor, starring Dean Jones and 
Suzanne Pleshette. 


POTATO GIVES VOICE 
TO RABBIT IN WALT 
DISNEY’S ‘POOH’ 


When Walt Disney was 
beating the Hollywoods in 
search of an actor to give 
voice to Rabbit, one of the de- 
lightful characters in his new- 
est animated-cartoon featur- 
ette, “Winnie the Pooh and 
the Honey Tree,” he recalled 
an actor who had once played 
a potato on radio. 


“Get me Junius Matthews,” 
Walt alerted his casting office. 
“Anyone who can personalize 
a potato should be good for 
Rabbit.” 


He also recalled that Mat- 
thews had successfully made 
the bridge from potato to owl 
for his earlier cartoon fea- 
ture, “The Sword in the 
Stone,” and voicing a rabbit 
should be no more of a chal- 
lenge. 


And so Junius, with stage, 
sereen, radio and television 
experience dating to 1910, 
turned himself into a rabbit 
with the voice of a hot pota- 
to and set up some of the 
funniest scenes in the picture. 


Voice selection is one of the 
toughest jobs on the Disney 
lot. It is a problem which, 
dating back to “Steamboat 
Willie” (the first sound car- 
toon), is never really solved. 
Each new character is a new 
challenge having no precedent 
whatever. 


Filmed in brilliant Techni- 
color, ‘Winnie the Pooh and 
the Honey Tree” was directed 
by Wolfgang Reitherman for 
Buena Vista release. 


“Winnie the Pooh” is part 
of Walt Disney’s ‘“‘perfect pro- 
gram” of entertainment, 
which also includes the full- 
length feature comedy, “The 
Ugly Dachshund,” in Techni- 
color, starring Dean Jones 
and Suzanne Pleshette. 
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SPECIAL 
TECHNICOLOR TRAILER 


ORDER FROM NATIONAL SCREEN SERVICE 


DAC-POO TRAILER #1 
Running time: 5 min. 30 sec. 


A tongue-in-cheek opening playing off of a 
newborn pup immediately prepares the au- 
dience for the nonsensical switch which fol- 
lows as Dean Jones, Suzanne Pleshette and 
Charlie Ruggles discover the hilarious con- 
sequences of convincing a great dane that 
he’s not a dachshund. A title and narrative 
bridge is used in transition to footage show- 
ing the high points and the A. A. Milne char- 
acters in Walt Disney’s new cartoon featur- 
ette, WINNIE THE POOH AND THE HONEY 
TREE. In conclusion the trailer once again 
calls attention to both Disney attractions 


M, 
TEASER TRAILER 


ORDER FREE FROM NATIONAL SCREEN 


DAC-POO TEASER #3 
Technicolor® Running time: 2 min. 17 sec. 


This trailer is an entertaining, fast-paced sell- 
ing tool emphasizing two new Walt Disney 
attractions showing in theaters together. THE 
UGLY DACHSHUND footage features Walt’s 
new romantic comedy team Dean Jones and 
Suzanne Pleshette, using the funniest and 
most intriguing scenes of them and their 
daffy great dane who thinks he’s a dachshund. 
Thirty seconds of this trailer is devoted to 
scenes from WINNIE THE POOH AND THE 
HONEY TREE, followed by a re-emphasis of 
both attractions showing together. 


showing together. 


THE RADIO CAMPAIGN IS CONTAINED ON TWO SIDES 
OF A 12-INCH DISC. 


ORDER FREE FROM: BUENA VISTA DISTRIBUTION CO., INC. 
Attn: Specialty Dept. 

477 Madison Avenue 

New York, N. Y. 10022 


RADIO SPOTS FOR THE PERFECT PROGRAM 


SIDE #2 - Commercial announcements for THE UGLY DACHSHUND and WINNIE THE POOH AND THE HONEY TREE 


CUT #1 & CUT #2 
55 seconds 
5 second open end for live tag 


Both of these one minute spots use pic- 
ture dialog, point up Dean Jones, Su- 
zanne Pleshette, feature unusual com- 
edy situations and emphasize THE UGLY 
DACHSHUND showing together with 
Walt Disney’s new cartoon featurette, 
WINNIE THE POOH. 


Spots should be used in an alternating 
sequence. 


SIDE #1 - Commercial announcements for Walt Disney’s THE UGLY DACHSHUND ONLY 


These spots are all designed for the 
young adult audience. If ‘‘Side #1” 
spots are used where THE UGLY DACH- 
SHUND is playing in combination with 
WINNIE THE POOH, the local announcer 
should mention WINNIE THE POOH 
within the 5 second open end. 


CUT #4 — 25 seconds 
5 second open end 


Picture dialog and commercial narra- 
tion point up a fast moving new Disney 
comedy starring Dean Jones, Suzanne 
Pleshette, Charlie Ruggles and a great 
dane who thinks he’s a dachshund. 


CUT #3 & CUT #4 & CUT #5 
25 seconds 
5 second open end for live tag 


Use these 30 second spots in an alter- 
nating sequence. Each, in a different 
way, points up cast, comedy situations 
and the unusual theme of a great dane 
that thinks he’s a dachshund. Each also 
emphasizes THE UGLY DACHSHUND 
showing together with WINNIE THE 
POOH. 


CUT #1 — 55 seconds 
5 second open end 


Following a dog bark, Dean Jones yells: 
“Shut up, you idiot!’’ after which the 
announcer states, ‘‘This is a love story.”’ 
Then, in a series of comic situations 
using dialog, we hear what happens to 
a happy home where a great dane Is 
raised with dachshunds. 


Cut #5 — 25 seconds 
5 second open end 


The voice of DEAN JONES invites the 
listener to see Walt Disney’s newest 
comedy and tells of his and Suzanne 
Pleshette’s dilemma trying to raise a 
great dane who thinks he’s a dachshund. 


CUT #6 & CUT #7 
15 seconds 
5 second open end for live tag 


Use 20 second spots in an alternating 
sequence. 


Both are announcement spots featuring 
cast and emphasizing THE UGLY 
DACHSHUND showing together with 
WINNIE THE POOH. 


CUT #2 — 55 seconds 
5 second open end 


The voice of Dean Jones poses the ques- 
tion — ‘‘Can you imagine a one hundred 
and fifty pound great dane leaping into 
bed with you?” He tells of his and Su- 
zanne Pleshette’s nutty problem of rais- 
ing a great dane with a family of dach- 
shunds. Dialog from the picture is also 
used. 


CUT #6 — 15 seconds 
5 second open end 
This announcement spot points up the 


cast and the stars and humor of Walt’s 
newest comedy. 


CUT #8 
10 seconds 
No open end 


Identification spot bills cast and an- 
nounces Walt Disney’s THE UGLY 
DACHSHUND showing with Walt Dis- 
ney’s WINNIE THE POOH. 


CUT #3 — 55 seconds 
5 second open end 


Using dialog from the picture and lively 
sell copy, this spot emphasizes the hu- 
mor and unusual theme of a new Disney 
comedy starring Dean Jones, Suzanne 
Pleshette and Charlie Ruggles. 


CUT #7 — 10 seconds 
No open end 


An identification spot announcing cast 
and name of picture. 


(In 16mm only. 
Color spots come 
with red label.) 


\, AVAILABLE THROUGH YOUR NEAREST 
| BUENA VISTA REPRESENTATIVE 


SIXTY SECONDS (Each spot contains a 5 sec. open-end for local live announcement) 


DAC-POO 601K (B/W) 
DAC-POO 601KC (COLOR) 


‘Here comes movie fun!’’ This spot points up 
fun and excitement, introducing Walt’s new ro- 
mantic comedy team, Dean Jones and Suzanne 
Pleshette with comedy scenes and live dia- 
logue. It also points up scenes from WINNIE 
THE POOH AND THE HONEY TREE and em.- 
phasizes that it will be showing together with 
THE UGLY DACHSHUND. 


DAC-POO 602K (B/W) 
DAC-POO 602KC (COLOR) UGLY DACHSHUND.” With action and dialogue, 


“It’s Walt Disney’s new comedy movie, THE 


Dean Jones and Suzanne Pleshette show the 
comedy and frustration of being hounded by a 
great dane who thinks he’s a dachshund. This 
spot also uses scenes from WINNIE THE POOH 
AND THE HONEY TREE and points up ‘‘two 
new Disney attractions showing together.”’ 


TWENTY SECONDS (Each contains a 5 second open-end for local live announcement) 
DAC-POO 201K (B/W) 


‘Movie fun for everyone!’’ 


DAC-POO 201KC (COLOR) 


Announces Dean Jones and Suzanne Pleshette “Now, two new Walt Disney motion pictures 
and emphasizes two Disney attractions showing together.’’ Points up Walt’s newest comedy and 
together. new cartoon featurette showing together. 


DAC-POO 202K (B/W) 


TEN SECONDS — ID SPOT (Contains a 4 second open-end for local live announcement) 


DAC-POO 801K (B/W) SLIDE (Combination) 


DAC-POO 801KC (COLOR) 2x2 metal i d slid itable f | f 
e for overlay o 
‘From Walt Disney — see THE UGLY DACH- rire andenene B/W eis ce 


SHUND together with WINNIE THE POOH.” 


ENTER)\: 
= TAIN- 
\. MENT 


TELOP (Combination) 


4x5 telop suitable for overlay of date and 


ae theater. B/W only. 


AVAILABLE FREE 
FROM YOUR NEAREST 
BUENA VISTA REPRESENTATIVE 
All film clips are available in 16mm B/W and COLOR 


Entertainment film clips are offered free to the exhibitor, to be used 
by local TV stations, free of charge, as part of regular entertainment 


~ 


DAC-CLIP #1 — Running time: 3 min. 8 secs. 


(GENERAL AUDIENCE) Fran (Suzanne Pleshette) and Mark (Dean 
Jones) find themselves in several frustrating and hilarious situa- 
tions with their one-hundred and fifty pound great dane (Brutus) 
who thinks he’s a dachshund. Brutus ruins a picture taking session 
for Fran, then frightens the daylights out of Mr. Toyama (Robert 
Kino) and Kenji (Mako) the Japanese caterers who have arrived 
to prepare for Fran and Mark’s lawn party. Later the party goes 
completely to the dogs as Brutus, chasing a dachsie pup, turns 
the social scene into a disaster area. 


DAC-CLIP #3 — Running time: 3 min. 5 secs. 


(GENERAL AUDIENCE) Fran (Suzanne Pleshette) confronts Mark 
(Dean Jones) with the fact that the pup he has sneaked into their 
litter of dachshunds has grown into what is obviously a great dane. 
In order to quiet Fran’s objections and to keep the pup, Mark 
tells her a very sad story of how the pup would have starved 
without his help. Fran softens. Mark is certain of victory but 
Fran reacts and we end not knowing the pup’s fate. 


programming. 


DAC-CLIP #2 — Running time: 3 min. 36 secs. 

(DAYTIME WOMAN’S AUDIENCE) An affectionate and happily 
married couple, Mark (Dean Jones) and Fran (Suzanne Pleshette) 
plan to:have a romantic birthday dinner for Mark. Mark discovers 
there are strings attached. He must share the occasion with Fran’s 
dachshund pups. Mark’s romantic reverie is shattered and he 
throws a tantrum until he realizes Fran has given him a gangly 
great dane pup (Brutus). Then it’s kiss and make up as Mark 
sweet-talks himself back into Fran’s good graces. As we end, 
Fran is convinced she will hate herself in the morning. 


POO-CLIP #1 — Running time: 3 min. 29 sec. 

(CHILDREN’S AUDIENCE) Pooh bear is stuck in the doorway to 
Rabbit’s house. Owl, Gopher, Christopher Robin, Eeyore, Kanga, 
Roo and Rabbit all make an appearance in an effort to free WIN- 
NIE THE POOH. They all fail and we end not knowing if, how, 
or when Pooh gets free. 
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title. 

Presents Use obligatory in all advertising. 

THE UGLY DACHSHUND 100% 


Starring 
(1) DEAN JONES 


75% of the size of type used to display 
Walt Disney’s name. 
1st Starring Position Obligatory. 


(2) SUZANNE PLESHETTE 


Must be the same size type used to display 
Dean Jones’ name. 
2nd Starring Position Obligatory. 
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SEARS, ROEBUCK & COMPANY 


BIG NATIONAL “WINNIE THE POOH’ TIE-IN 


11,000,000 
Catalogs 


plus 
6,000,000 catalog readers 
in Sears retail outlets. 


The spring ’66 catalog features page 
after page of childrens wear, infants 
wear, childrens bedding and stuffed ani- 
mals, all based on the ‘‘Winnie the Pooh’’ 
theme. With handsome illustrations and 


full credits for the Walt Disney motion 
picture. 


Nationwide 
Telephone 
Sales Force 


Thousands of telephone sales girls, 
calling millions of Sears customers, 
with a special message about 
‘Winnie the Pooh.”’ 


Retail Stores 


Special sections devoted to ‘‘Winnie the 
Pooh’’ merchandise and display, plus 
a tremendous merchandising effort 
throughout the season, highlighting 
‘“‘Winnie the Pooh”’ merchandise. 


Big 
Fashion Shows 


The nation’s fashion editors will 
review Sears’ spring fashion col- 
lection in January in key cities 
throughout the country. These 
events will be supported by a 
major publicity effort. 


“WINNIE THE POOH WEEK? 
IN 21 KEY CITIES 


The following is a sample schedule of activities for 
‘“‘Winnie-the-Pooh’’ Week (highlighted by “‘WINNIE- 
THE-POOH”’ DAY and the arrival of the tour group). 


200 Sears retail stores in key areas all over the couniry will feature special Pooh mer- 
chandise in special Pooh sections throughout the Spring season. Pooh merchandise will 
be presented to the public via an all-out merchandising and advertising effort. 


SPECIAL PUBLICITY RELEASES TO ALL LOCAL NEWS- 


PAPERS ANNOUNCING SPECIAL POOH EVENTS. 


LETTERS OF INVITATION TO FASHION EDITORS, PRE- 
FERRED CUSTOMERS, LIBRARIANS, ETC. 


POSTER DISPLAYS THROUGHOUT THE STORE. 


SPECIAL ADDITIONAL DISPLAYS—BALLOONS, STUFFED 
ANIMALS, TOYS—IN SECTIONS OF THE STORE WHERE 
MOTHERS AND CHILDREN SHOP TOGETHER. 


| SPEAKERS. 


First Day (Sunday) 


Pre-break of activities via appro- 
priate advertising media 


Second Day 


Kick-off breakfast 
Winnie-the-Pooh ‘‘Tea Party held 
in early afternoon... 

(in each store) 

Fashion Show for local Women’s 
Group 


Third Day 


“Grand Tour” arrives in town 
(see schedule) 

Local Hospital Children’s Wards 
visited 

Local Sears stores visited by 
‘“‘Winie-the-Pooh”’ 


Fourth Day 
Winnie-the-Pooh ‘‘Tea Party” held 


x . . RECORDED POOH MUSIC PLAYED OVER STORE LOUD- 


in early afternoon 

(in each store) 

Fashion Show for local Women’s 
Group 


Fifth Day 


Fashion Show for local Women’s 
Group 

‘“‘Tea Party’ in early afternoon 
(in each store) 


Sixth Day 


‘“‘Tea Party” in early afternoon 
(in each store) 

Fashion Show for Local Women’s 
Group 


Seventh Day 


‘Tea Party’ in morning 

(each store) 

Fashion Show for local Women’s 
Group 


SPECIAL FEATURE MATERIAL FOR LOCAL NEWSPAPERS. 
ADVANCE ADVERTISING WITH SPECIAL POOH NEWS- 


PAPER AD 


MATS, PLUS ADVERTISING ON TELEVISION 


AND RADIO—A BIG TEASER CAMPAIGN! 
SPECIAL ADVANCE MAILER TO CREDIT CUSTOMERS. 
FULL EMPLOYEE PARTICIPATION. 


A SEASON-LONG MERCHANDISING PLAN HIGHLIGHTING 
POOH ITEMS ON A MONTH-TO-MONTH BASIS. 


ADDITIONAL EVENTS FOR POOH WEEK 


A. 


BENEFIT FASHION SHOW 


A major event in focusing attention on the “Winnie-the-Pooh”’ 
Collection. It will build additional newspaper and T.V. coverage. 


A preview showing of the ‘‘Pooh’’ movie would be an additional 
highlight for this event; arranged through Sears, the exhibitor 
and Buena Vista. 


DAILY TEA PARTY AND FASHION SHOW 


A significant part of ‘‘Winnie-the-Pooh’’ Week will be daily 
Tea Parties and Fashion Shows in store. These have been 
highly successful in many cities and will draw mothers and 
children to tour stores. Different organizations scheduled as 
guests each day. 


GRANDMOTHERS DAY 


Via a special mailing, invitations extended to Grandmothers 
to attend Grandmothers Day at Sears. The ladies present 
photos of their Grandchildren as proof of their eligibility. 


The Grandmothers Day program would consist of: 


1. Pooh Fashion Show 
2. Refreshments 
3. Invitation to browse through Pooh Shop 


(All activities are described in detail on a subsequent page.) 


POOH WEEK BEGINS IN THE VARIOUS CITIES ON THE SUNDAY OF THE WEEK THAT THE TOUR GROUP COMES TO TOWN. 


The power of Pooh will be demonstrated at the 


Sears sales counter and at the theatre boxoffice. 
Television, newspapers, radio, direct mail, the 
Sears catalog, live events and word-of-mouth will 
make every adult and every child aware of the ex- 
citing merchandise, the wonderful motion picture, 
and the perfect program of Walt Disney entertain- 
ment of which the picture is a part. 


“Winnie the Pooh’’ week will hit its peak—not a mountain peak but a vol- 


: Ys 


oe 


All media efforts will bear the unmistakable magic 
stamp of Disney. Trailers in theatres, television 


facilities, 
orded music, 


radio facilities, newspaper material, rec- 
licensed character merchandise, 


publications, posters and special accessories will 
all add Disney appeal to Sears salesmanship and 
Pooh popularity! 


cano—on the day that the Pooh Tour Group arrives in town via the Walt 
Disney’s company plane. A description and schedule of this great event 
are on the following pages. But Pooh Day is only the peak. There is a broad 
base of activity that started last Spring and will continue long into the future. 
The timing of this climactic moment is in conjunction with the release of the 
motion picture for maximum mutual benefit. 


Pooh Personal Appearance Tour 
Cross Country In The Disney Plane 


The excitement of ‘‘Winnie the Pooh” day will be centered 
around the costumed characters who will arrive via the Disney 
plane. They will be greeted by big brass bands, fan clubs, 
the press and the cheering public. From there on its a full day 


of special events at Sears stores, in theatres, on television, etc. 
(see next page). 


Boston 


Minneapolis @ 


Atlanta @ 


gee palie? 


oust” 


THE TOUR 
GROUP 


FROM LEFT: 
EEYORE 
POOH 
OWL 
RABBIT 


and 


KANGA (and ROO) 


not shown. 


ALSO 


A master of ceremonies and a 
full complement of Disney per- 
sonnel to handle transportation, 
press contacts, etc. 


MR. SHOWMAN: All the activities described below have been organized by Sears, Roebuck and set up 
by the local management in each area on the tour schedule. Please study them carefully and do every- 
thing you can to enhance each event and become part of it, so that your opening of Walt Disney’s Perfect 
Program of Entertainment will derive the full benefit of this tremendous effort. Make sure you use every 
cross-plug device, including posters, direct mail stuffers, special credits in advertising, and so on. Using 
all your showmanship knowledge and experience. Your Buena Vista representative is already on the job 
and will pitch in on any special activities. 


9:00 A.M. Fan Club meets in central location for 


Greyhound Bus trip to Airport. 


10:00 A.M. Plane lands—to be met by local dignit- 


aries and Fan Club. 


10:30 A.M. Poorade leaves for pre-determined lo- 


cation... (Newspaper, T.V. Studio) 


12:00- 
1:00 P.M. visit T.V. Commentary Show. 


2:00 P.M. Tour arrives at location of live show 


(Theatre, Auditorium) 
Show consists of: 


Celebrity as Master of Ceremonies 


Song and Dance Routines 
Running of “Pooh” movie clip 


Distribution of “Favors” and 
“Games” 


Fashion Show 


4:30 P.M. Tour arrives at Children’s T.V. Show 


for live appearance. 


*“Uncle Jack” Simpson is a Sears stylist who will 
travel with the Tour and act as M.C. for fashion 


shows. 


9:00 A.M. Local “Pooh” dressed to entertain and 
build-up Fan Club as children gather 


to board bus for airport. 


10:00 A.M. Two each local “Poohs” available for 


balance of day to: 
Visit hospitals 


Visit local Sears stores . . . Schedule 
of “Pooh” visit to stores to be 


advertised. 


ad 


(wr 


“Uncle Jack” Simpson* and Models 


TV APPEARANCES 


Appearances are scheduled on TV interview shows 
and late afternoon children’s shows. 


News directors also are planning to cover “Pooh” 
arrival and welcoming ceremonies at the airport. 


The following will be used on TV interviews: 
1. Live Disney show of varying lengths. 


2. Comments by ‘‘Uncle Jack’’ Simpson regarding 
fashions. 


3. Film clips from Walt Disney’s ‘‘Winnie the Pooh.”’ 


STORE AND HOSPITAL VISITS 


Time permitting, there will be visits to Sears stores 
and/or children’s ward of local hospital. 


The tour party will be able to present performances of 
varying lengths. 


Hospital visits of ‘‘Pooh’”’ will be planned as a follow- 
up of children’s viewing of ‘‘Pooh’’ TV show. Extra 
“‘POOH’’ costumes will be used by local Sears people. 


‘POOH’ THEATRE PARTY 


An early afternoon all-star show for mothers and young 
children at a theatre or auditorium. 


Tickets are free, and available exclusively through 
Sears stores approximately two weeks in advance. 


This show would consist of a performance by Disney 
characters, ‘‘Uncle Jack’’ Simpson as the story teller, 
and a film preview. 


Sequence of events: 
1. Live show by Disney characters. 


2. A brief fashion show for benefit of adults 
accompanying the young children. 


3. Preview of Walt Disney’s ‘“‘Winnie the Pooh.”’ 
4. Drawing for door prizes. 
5. Audience participation. 


AUDIENCE 

Invitations are extended to preferred customers and 
their children through age 8. Also attending would be 
the ‘‘Pooh” fan club members. 


AUDIENCE PARTICIPATION 

Children are called to stage for a ‘‘Show and Tell’ 
session. This will be conducted by ‘‘Uncle Jack’’ Simp- 
son. Fan Club children and child models will be the 
participants. 


OUTLINE OF SHOW AND TELL TIME 

The coordinator or ‘‘Story Lady’’ reads a ‘‘Pooh”’ 
story to the children—the more characters in the story, 
the more opportunities there will be for participation 
in “Show and Tell Time.”’ 


After selecting one or two stories and familiarizing 
himself with them, she should prepare questions rele- 
vant to the stories. The questions are of a general 
nature that will get the children started in a conver- 
sation. 


‘WINNIE-THE-POOH’ TEA PARTY — FASHION SHOW 


SUGGESTED NAMES 
1. Tea-time with ‘‘Winnie-the-Pooh.”’ 
2. ‘‘Pooh-Bear’’ Invites You to Tea. 


DECORATIONS 


1. Large cut-outs of characters from ‘‘Pooh”’ 
stories. 


2. British and American flags. 
3. Zillions of balloons. 


MENU (Served at booth under artificial ‘‘tree’’) 
1. Vanilla wafers, Nabisco wafers, etc. 
2. Orange pop in paper cups. 


FAVORS 

“Winnie-the-Pooh”’ balloons. 

“Winnie-the-Pooh”’ records. 

Hand puppets. 

Pin-the-Tail on Eeyore game (this game might 
be played at party). 


a 


SUGGESTED ACTIVITIES 

1. Show and Tell Time with Miss ......................... 
(Fashion Coordinator, a local radio-T.V. person- 
ality, or librarian may serve as ‘‘Story Lady.’’) 
Welcome mothers and children, direct them to 
refreshments, instruct them to deposit names 
for drawing of prizes; invite them to take seats 
for ‘‘Show and Tell Time.’ 

Running commentary (to children) about ‘‘Pooh’”’ 
Bear and friends; relate one or two adventures 
from ‘‘Pooh’’ stories. 

Refer to balloons children have received. Select 
a child to come to platform to ‘‘Show and Tell’ 
about his balloon or about the ‘‘Pooh’’ char- 
acters. 

2. After four or five children have come up for 
“‘Show and Tell’, ask one child to come forward 
to draw winning names from honey pot. Winners 
would receive garments from the Sears Collec- 
tion, or another suitable prize. 

3. Fashion Show. 


yf Make all ‘‘Winnie the Pooh’’ theatrical 
accessories available for the Sears promo- 
tion—Trailers, posters, publicity material, 
etc. 


Vi there is a Sears ‘‘Winnie the Pooh”’ 
Theatre Party in your area, make sure it is 
in your theatre, and have the theatre fes- 
tively decorated. Most important, make 
sure that your ‘‘Ugly Dachshund”’ trailer is 
on the screen. This is an unparalleled op- 
portunity to make Pooh Power work for the 
entire Perfect Program. 


VAT there are any parades scheduled in 
your community, make sure to enter a 


Pooh float. This exciting idea has been im- 
plemented by the Walt Disney studio with 
a float in the Rose Bowl Parade in Los 
Angeles, and by Sears with floats in the 
Orange Bowl Parade in Miami and the 
Cotton Bowl Parade in Dallas. Your float 
need not be elaborate; a papier-mache Pooh 
bear (made by a local arts and crafts group) 
holding a giant balloon, would make an 
appealing entry. 


V sears is spreading the word about Pooh 
via direct mail. Run off a small, tasteful 
herald which can be included in one of 
these mailings. Use it to announce your 


opening of Walt Disney’s Perfect Program 
—‘'The Ugly Dachshund”’ and ‘Winnie the 
Pooh.” 


V4 Make your theatre the alternate head- 
quarters (along with Sears) for all Pooh 
events. For example, if Sears is holding a 
contest, invite the winners to your theatre 
on opening day as a special added prize. 


ACHES TE with all local Sears retail 
stores with every showmanship device at 
your command—newspaper ads (Sears has 
special mats), posters, counter displays, 
direct mail, etc. 


MR. EXHIBITOR: The Sears executives in your area have the merchandise, the advertising 
and promotional accessories, the step-by-step plan and the enthusiasm to do a tremendous 
job of selling Pooh. He is your partner in promotion. Contact the Sears man nearest you 
(see list below) and get started on an all-out joint campaign. The information on the preced- 
ing pages should guide your effort. 


EASTERN TERRITORY oF Zone Address Zone Manager & Phone 
Group & Address Sales Promotion Manager Mid-Atlantic Zone... 4640 Roosevelt Blvd. D. J. Stewart 
ALERT eee Philadelphia, Pa. 19132 215 JE 3-2900 
606 N. Seventh St., Allentown, Pa... Campbell, James New England Zone... Back Bay Station (Box 26) H. S. Sedgwick 
BALTIMORE (#8544 Boston, Mass. 02215 617 KE 6-7350 
2000 Mondawmin Mall, Baltimore 15, Md. Nitzburg, Harold North Central Zone .................. 27 5lst St. R. H. Glennan 
BOSTON #8503 : Pittsburgh, Pa. 15201 412 681-7174 
SUF sen Speen St., Natick, Mass ............. Kenney, L. E. Mid-Central Zone ................... 333 Gaddis Blvd. G. F. Trotter 
1905 Main St., Buffalo 8, N.Y. Riker, Harry Dayton, Ohio 45403 ete AGLSHOD EX, 421 
(Mail Address: Box 3097) 
NEW YORK #8514 Overlook Branch 
2701 Route 3, North Bergen, N. J... Coon, Willard girl i ag 
PHILADELPHIA 8504 ; Dayton, Ohio 45431) 
Adams & Whitaker Aves., Philadelphia 24, Pa. Strickler, William Midwestern Zone ............... ....975 Palace St. S. T. Culp 
PITTSBURGH #8534 Aurora, Ill. 60507 312 896-9637 
515 Sandusky St., Pittsburgh 12, Pa... Bixler, Edward J. Northwestern Zone... 2929 Elliot Ave. V. A. Haggerty 
ROCHESTER ae ‘ Minneapolis, Minn. 55401 612 FE 8-7722 
259 Monroe Ave., Rochester 7, N.Y... Riker, Harry H. California Zone. 2650 E. Olympic Blvd. H. E. Rademacher 
So. eee Los Angeles, Calif. 90054 213 AM 8-5211 
1300 So. Salina St., Syracuse 1,N.Y..... David, Charles A. P any : 
WASHINGTON #8524 Pacific Northwest Zone... 2465 Utah Ave. S. G. L. Wollenberg 
4500 Wisconsin Ave. N.W., Washington 16, D. C. .. Huntley, C. L. Seattle, Wash. 98134 206 MA 4-0500 
WEST HARTFORD #1063 Atlanta-Memphis Zone ........... 675 Ponce de Leon Ave., N.E. R. G. Murphy 
1445 New Britain Ave., West Hartford, Conn. ...... Starr, James D. Atlanta, Ga. 30308 404 875-8211 
WEST SPRINGFIELD 1043 ‘ sail 
135 Memorial Ave., West Springfield, Mass... French, Harry O. Greensboro: Zone ...0.1.0..11.:... rails . 07402 ats, Pehle 
"3240 Kirkwood Highway Wilmington 8 Del Sleep Garnet Dallas Zone Ser Ss sot Sea ae eet a 1409 S. (amar St. A. R. Wisenbaker 
NEW HAVEN 8513 me Dallas, Tex. 75202 214 RI 7-3011 
Boston Post Road & Bull Hill Lane, Kansas City Zone 3625 Truman Road R. W. Ustick 
New Haven, Conn... Pennauchi, C. J. Kansas City, Mo. 64127 816 BE 1-7600 


SOUTHERN TERRITORY 
ATLANTA #8505 
677 Ponce de Leon Ave. N.E., Atlanta 8, Ga... Padgett, Caroll D. 


Address 


Manager & Phone 


CIRM IAM Sree ere 4600 Jonestown Road, Harrisburg, Pa. 17109 W. G. Jones 717 KI 5-3701 
mndat Second Ave. Birmingham 3, Ala. ............ Capps, Ira B. 1811 E. Morse Road, Columbus, Ohio 43224 J.D. Taylor 614 263-5911 
700 N. Tyron St., Charlotte 6,N.C. Parnell, William 241 E. First St., Dayton, Ohio 45401 R. N. Howard 513 461-3500 
MEMPHIS #8536 i 4 4000 Merle Hay Road, Des Moines, lowa 50322 T. D. Neal 515 276-4911 
495 N. Crosstown, Memphis 2, Tenn. .......... aot Gingold, Lester F. 708 Root St., Flint, Mich. 48502 G. N. Hall 313 CE 9-5831 
mt'300 Blecayre Blvd., Miami 32, Florida... Carter, Eugene S. 3702 S. Clinton St., Ft. Wayne, Ind. 46806 T. S. Herman 219 745-5411 
NASHVILLE #8596 3131 E. Michigan Ave., Lansing, Mich. 48904 D. L. Bunting 517 IV 9-7521 
639 coe St., Nashville 4, Tenn. 0. Paul, Al 3636 N. Blackstone Ave., Fresno, Calif. 93703 W. T. Hester 209 BA 9-5011 
w901 Baronne sf New Orleans, La... Penny, Willis L. 1450 Ala Moana Bivd., Pronatulty, pewall GEE ES. ot 
NORFOLK #8515G P.O. Box 3770, Honolulu, Hawaii 96811 George Gauger 808 994-411 
201 W. 21st St., Norfolk 10, Va... Saunders, William 1601 Arden Way, Sacramento, Calif. 95815 E. W. Weldon 916 WA 2-6211 
ORLANDO #8525 1290 Cleveland Ave., San Diego, Calif. 92103 L. J. Zanville 714 CY 8-8111 
Snir omen barren Orlando, Blais. m..08 mene: Jeanie C: 6201 Florida Blvd., Baton Rouge, La. 70806 W. B. Newbold 504 926-2400 
RICHMOND #8565G 
1700 W. Broad St., Richmond Bei. soo Ewell, William K. 537 Market St., Chattanooga, Tenn. 37402 R. A. Strauss 615 265-4681 
TAMPA #8575 200 W. Bay St., Jacksonville, Fla. 32202 E. M. Cates 305 355-2831 
2010 E. Hillsborough Ave., Tampa 10, Fla. ...... Renfrow, John S. 1000 N. Central St., Knoxville, Tenn. 37917 M. G. Hollenbeck 615 522-9611 


SOUTHWESTERN TERRITORY 
ALBUQUERQUE-CORONADO, N. M. «#1081 


1920 S. Court St., Montgomery, Ala. 36104 
3600 W. 15th St., Amarillo, Tex. 79106 or 


E. D. Kitchen 205 264-2441 


600 Coronado Center, New Mexico... Reyes, G. P. P.O. Box 2290, Amarillo, Tex. 79105 R. Williams 806 FL 6-2731 
DALLAS #8507 1000 E. 41st St., Austin, Tex. 78751 J. F. Kuhns 512 GL 2-9211 

5334 Ross Ave., Dallas 6, Texas 0. Baker, C. B. 1625 13th St., Lubbock, Tex. 79401 J.D. Tonde 806 PO 2-0101 
DENVER 8511 : ‘chi : 

2375 E. First Ave., Denver 6, Colo... Dorman, Charles W. 901 Geo. Washington Blvd., Wichita, Kans. 67211 D. E. Jansen 316 AM 5-2211 


FORT WORTH #1117 : 
110 Seminary South, Fort Worth 15, Texas __ Adkins, Arthur L. 
HOUSTON #8517 


4201 S. Main St., Houston 2, Texas sis*t Ralph R. Jordon .' Territory 
KANSAS CITY #8501 ; ‘ : P 
500 Nichols Road, Kansas City 12, Mo... Sieber E. Fred Mr. Bob Walters 213 ANgelus 8-5211 California, Nevada, Utah, Arizona 


OKLAHOMA CITY #8521 
2101 N. W. 23rd St., Oklahoma City 7, Okla. .... Tresch, Warren C. 
OMAHA _— #1041 


Department 132, Sears, Roebuck and Co. 
2650 E. Olympic Boulevard 
Los Angeles, California 90054 


7424 Dodge St., Omaha 14, Nebraska... Wells, William E. Mr. Stan Shewan 617 KEnmore 6-7350 Maine, Vermont, N. H., Mass., R. I., Conn., 
SAN ANTONIO #8527 Department 132, Sears, Roebuck and Co. Northeastern third of New York 
642 Soledad St., San Antonio 5, Texas. Spear, E. D. 201 Brookline Avenue 
SHREVEPORT #1077 Boston, Massachusetts 02215 
wre seh Ave., Shreveport, La. ........... Johnson, Joseph A. Mr. Bill Middleton 816 BEnton 1-7600 Most of Missouri, all but Southwest edge of 
1901 So. Yale Ave., Tulsa 12, Okla. Ninemire, R. Department 132, Sears, Roebuck and Co. Oklahoma, Kansas, Nebraska, Wyoming, Col 


PACIFIC COAST TERRITORY 


ARIZONA #1108 
1949 E. Camelback Road, Phoenix 16, Ariz. ......... Kulli, John E. 


3625 Truman Road 
Kansas City, Missouri 64127 


Mr. A. E. Litton 901 276-0411 
Department 132, Sears, Roebuck and Co. 


orado, Northern and Western half of New 
Mexico, Southwestern lowa, Northwest Ar- 
kansas 

Western half of Tennessee, all but upper 
Northwest quarter of Arkansas, Mississippi, 


LOS ANGELES #8508 : ee 

2650 E. Olympic Blvd.; Los Angeles 54, Calif. Daedlow, F. W. 495 Watkins Street Eastern Louisiana, Northwestern Alabama, 
MID-CALIFORNIA #8518 Memphis, Tennessee 38102 Southwestern Kentucky 

2675 Geary Blvd., San Francisco 18, Calif... Glass, Edwin A. Mr. Charley Koor:tz 404 TRinity 5-8211 Florida, Georgia, Southern half of South Car- 
SEATTLE #8509 Department 132, Sears, Roebuck and Co. olina, Eastern and Southern half of Alabama, 

2465 Utah Ave., Seattle 4, Washington sss Abolofia, Harry 675 Ponce de Leon Avenue Eastern half of Tennessee, Eastern third of 
UTAH-IDAHO #8548 Atlanta, Georgia 30308 Kentucky 

754 So. State St., Salt Lake City 10, Utah... Saftenberg, Max Mr. W. R. Wren 206 MAin 4-0500 — Washington, Oregon, Idaho, Western half of 


MIDWESTERN TERRITORY 
CHICAGO —_ #8500 


Department 132, Sears, Roebuck and Co. 
2465 Utah Avenue 
Seattle, Washington 98134 


Montana 


set RIE eerie era alah Mr. Frank Taylor 612 FEderal 8-7722 Minnesota, N. D., S. D., Eastern half of Mon- 
2900 Reading Rd., Cincinnati 6, Ohio .............. Schmitz, John A. Department 132, Sears, Roebuck and Co. tana, Northern half of lowa, Northwestern 
CLEVELAND #8510 2929 Elliot Avenue third of Wisconsin 
8501 Carnegie Ave., Cleveland 6, Ohio ........... Fitzgerald, Paul F. Minneapolis, Minnesota 55401 


DETROIT #8520 uae 
10750 Grand River Ave., Detroit 4, Michigan ...... Deyoe, Robert B. 
EVANSVILLE #1400 


Mr. R. E. Williams 919 BRoadway 5-8241 
Department 132, Sears, Roebuck and Co. 
2600 Lawndale Drive 


N. C., Southern half of Virginia, Southern 
half of West Virginia, Northern third of S. C., 
Eastern tip of Tennessee 


101 N. W. Fourth St., Evansville 8, Ind. ............. Meyer, Henry C. Greensboro, North Carolina 27402 
INDIANAPOLIS #1120 : Mr. J.E. Thompson 214 Riverside 7-3011 Texas, Southeastern third of N. M., Western 
oe Sider Indianapolis 6, Ind. ........... Sanderson, John Department 132, Sears, Roebuck and Co. half of Louisiana, Southern edge of Oklahoma 
820 Broadway, W., Louisville 1, Ky. .................... Smith, Spencer ine ee 
MILWAUKEE 8532 ’ 
2100 W. North Ave., Milwaukee 5, Wis. ....... Schaeve, Waldemar G. Mr. Paul Boutwell 312 265-2500 Illinois, Eastern third of lowa, Michigan, East- 
ST. LOUIS #8540 Department 132, Sears, Roebuck and Co. ern half of Wisconsin, Indiana, Ohio except 
490 Northwest Plaza, St. Ann, Mo. ................ Van Camp, James F. 925 South Homan Avenue Eastern edge, Northern half of Kentucky, St. 
SOUTH BEND _—s.#1210 Schroff. J Chicago, Illinois 60607 Louis area and Eastern edge of Missouri 
soft So. ae Bivd., South Bend 1, Ind............... cnrom, Jay le ena 215 JEfferson 3-2900 Pennsylvania, Maryland, Northern two-thirds 
3408 W. Central Ave., Toledo 6, Ohio. Stewart, Thomas J. AEAO Receevany Dee oebuck and Co, amelie Let Noho 
" INN. 8502 j ini : 
bay ae ll oY tinnecoolis Mean elouedld Mason, Paul Philadelphia, Pennsylvania 19132 ginia 


Id “cor a 


- ger 


‘manager should conta 


1e nearest Sears man on 


manager or a report direct store manager: plus the nearest catalog sales manager. Sears — : — 


LIBRARY BONANZA 


In “Winnie the Pooh” the exhibitor has per- 
haps the most popular name in children’s 
literature to use aS a promotional spring- 
board. Librarians will be delighted to work 
with you on Pooh exploitation involving the 
following activities: 


1. “Winnie the Pooh” week, starting the Sat- 
urday before opening, with a whole series 
of special events, culminating on the first 
Saturday of your engagement, when prizes 
are awarded and special announcements 
made at the theatre. 


2. Your local library undoubtedly has a full 
set of the Pooh books. Suggest that a dis- 
play of them be put up during Pooh Week, 
to encourage children to read and famil- 
iarize themselves with the story in antici- 
pation of seeing the picture. 


3. Offer copies of the Walt Disney publica- 
tions of “Winnie the Pooh” to add to the 
library’s collection. (See P. 36) 


4. Suggest the use of Pooh stories for story- 
telling hour. Going a step further, donate 
a Storyteller Album which can be played 
in place of a live reading...a treat for the 
youngsters and the librarian. (See P. 38) 


5. Offer theatrical display material for use in 
the library. When the librarians see those 
delightful posters and accessories, with 
all the charm of the Pooh characters, they 
will be happy to cooperate. (See P. 39 and 
Back Cover) 


6. Run all kinds of contests — coloring con- 
test, name the-Pooh-characters contest, 
essay contest, etc. Offer as prizes Winnie 
the Pooh licensed merchandise. (See 
Pages 33 through 35) 


FOUR-FOOTED BEAUTIES 


Set up a dog show on stage of theatre. There 
should be two categories — Prettiest and Ug- 
liest. A contest of this kind could be set up 
the first Saturday of engagement. 


HOBBY STORES 


Here is a perfect opportunity to tie-in with 
hobby and art supply shops. Set up crossplug 
displays using stills from scenes taken in 

Dean Jones’ art studio. 


_ WITH THESE COLOR 


Walt Disney’ 7 


Walt Disney's 


PERFECT PROGRAM 


TECHNICOLOR® 


| \ watt Disney's | 


BALLY-WHO? 


An idea for an eye-catching street ballyhoo 
stunt would be to have an attractive girl 
leading a Dachshund and a Great Dane and 
wearing a sign: “‘Which one is the Ugly Dach- 
shund?” She could appear at high-traffic 
times on busy streets, shopping centers, etc., 
the day before THE UGLY DACHSHUND 
opens at your theatre. If your three “charac- 
ters” are photogenic enough, this also might 
be good for a newspaper photo break. 

If you have access to the “dachshunds” 
but not a Dane, you might switch this stunt to 
a girl leading two of the small dogs and a sign 
reading: ‘Who ever saw an UGLY DACH- 
SHUND?” 


DOGHOUSE DOINGS 


In THE UGLY DACHSHUND, Dean Jones (the 
husband) is constantly in disfavor with 
Suzanne Pleshette (his wife) because of the 
behavior of Brutus, his great Dane dog. This 
could be the basis for an interesting news- 
paper write-in contest FOR HUSBANDS ONLY 
on “How | Got in the Doghouse Because of 
My Dog.’ Person submitting the funniest 
entry would win a prize (to be set by the local 
theatre). Runners up would receive passes to 
see THE UGLY DACHSHUND. A switch on the 
above could be for WIVES ONLY on “How My 
Husband Got Into the Doghouse Because of 
His Dog.” 


PETS & PICS 


This is a nation of dog-lovers and camera 
buffs. Put them together and you'll find mil- 
lions of snapshots of “man’s best friend.” 
Offer a prize (through your local newspaper 
or radio station) for the best photo of two or 
more dogs of contrasting sizes. 


FUNNY FRIENDS 


For a newspaper write-in contest (which 
would work equally well on radio) offer a prize 
for the funniest, most imaginative answer to: 
“Is a Dog REALLY Man’s Best Friend?” 


POOH-FECT FOR SCHOOL 


Lower grade readers are apt pupils for Pooh, 
and schools will welcome some showmanship 
excitement that will encourage them to do 
more reading: Contact local principals and 
teachers, supply them with Pooh books, dis- 
play material, coloring contests, etc., and run 
in-school contests with prizes to be awarded 
on opening day at your theatre 


BIRTHDAY CELEBRATIONS 


A birthday celebration plays an important part 
in the story line of “The Ugly Dachshund.” 
Plan a few birthday celebrations of your own. 

Have a drawing, open only to patrons cele- 
brating a birthday during the time the picture 
is playing. The grand prize? A birthday cake. 

Offer free admission to patrons with proof 
that they are celebrating a birthday during 
the run of the picture. 


LOOK-ALIKES 


Using the scenes from the dog show, ask your 
patrons, are you and your dog look alikes? Or 
can you make yourself up to look like your 
dog or vice-versa? The results can be hilari- 
ous. Have contestants send in photos of them- 
selves and their “twin.” 


ROVER? FIDO? 


Name-the-dog contest... Put on display in 
the lobby of your theatre, well in advance of 
opening, two puppies — dachshund and great 
Dane. Place a ballot box next to each cage 
and whoever comes up with cutest, wackiest, 
etc., name wins the puppy. 


BRING ’EM RUNNING 


Dog Race... A novel stunt with cooperation 
of the local newspaper, whereby dog owners 
can “enter” their pooches in a “race.” At des- 
ignated place and time, dogs are held at 
starting line. ..and from some short dis- 
tance each owner whistles for his dog, and 
they are released. 


TWICE AS COLORFUL 


There are TWO great coloring contests for 
the Perfect Program...one for “The Ugly 
Dachshund” and one for “Winnie the Pooh 
and the Honey Tree.”’ Run them together in 
the newspapers, or back-to-back or side-by- 
side in a herald. (See Pages 21 and 22) 


OPPORTUNITIES IN STORE 


... meaning retail store! Work with your local 
department store in setting up a Pooh Section 
with licensed merchandise (Pages 33 through 
35). Do the same with book stores (See P. 36) 
and record shops (See P. 38). Model your 
promotions after the big Sears tie-in (See 
Pages 23 through 27). And remember, what- 
ever you do with Pooh, make sure “Dach- 
shund” is represented. (See Merchandise, 
Music and Publication on Page 37) 


| A GALA SETTING 
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Walt Disney's UND Winnie the Peoh 


. (Mini 
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oh 


and the honey tr@@ = tachnicotor 


= Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N.Y. 
In U.S.A. also order from | 
your nearest 
NATIONAL SCREEN 
SERVICE office. 
In Canada order from 
» CONSOLIDATED. THEATRE 
SERVICES 
120 Wellington St. W 
Toronto, Ontarto 
Canada 
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THE GREYHOUND BUS IS YOUR PROMOTIONAL BANDWAGON! 


The Greyhound Corp. is going full soeed ahead with a publicity tie-in 
on behalf of Walt Disney’s “The Ugly Dachshund.” The basis of the 
tie-in is a romance between Lady Greyhound, sleek symbol of Grey- 
hound Corp., and Brutus, the great Dane who stars in the motion 


picture. 


Lady Greyhound will visit various cities to make personal appear- 
ances on behalf of her boyfriend’s picture, and she will “write” a 
review of the film comedy for distribution nationally and locally. 
Part of the publicity package is the photo of Lady Greyhound and 
Brutus, reproduced here, which will also be serviced to newspapers 


and wire services. 


The approach is off-beat and laugh provoking, and should make a 
strong impact wherever it hits. Make sure that the boxoffice power of 
this promotion is focused on your boxoffice. Tie in your engagement 
of “The Ugly Dachshund” in the following ways: 


1. Contact your nearest Greyhound office to 
see if your city is included in Lady Grey- 
hound’s personal appearance tour. If it is, 
make certain that all activities and all pub- 
licity breaks carry notices of your theatre and 
opening date. Keep the copy light: “Lady 
Greyhound says she has a date with ‘The 
Ugly Dachshund’ at the Neon Theatre Friday 
evening,” and so on. 


2. Set up cross-plug poster displays with your 
nearest Greyhound stations. 


3. Offer a free trip via Greyhound as a prize in 
one of your promotional events, such as your 
coloring contest, an essay contest, or any 
contest you set up that is appropriate to “The 
Ugly Dachshund” and the Perfect Program. 


4. Run a “‘Greyhound Special’’ from nearby 
communities for special groups attending the 
opening night of your engagement. 


These are just a few suggestions. You and the 
local Greyhound office, working hand in hand, 
can take advantage of many unique opportu- 
nities that exist in your community, where 
you are the expert. 


WORD CONTEST 


One of the comical highlights of the picture 
is when the oriental’ caterer mistakes the 
great Dane for a rion (lion). How many mis- 
pronounced “‘l’’s can you think of contained 
in 25 words? Contestants may come up with 
some real dirries (dillies) rike (like) rorypop 
(lollypop) or rurraby (lullaby). 


22-418 UD 4 x 18-inch AIRSHIP bal- 
loon, assorted colors, imprinted on 
two sides. First side imprint as shown 
at right. Second side imprint is theatre 
copy, in three lines. 


loon, 


‘DACHSHUND’ ORDER BLANK 
Style 22-418 UD IMPRINTED BALLOON 


OAK RUBBER CO. Dates eet sects ee 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 


Please send me ..................... imprinted ‘‘Ugly Dachshund’’ 
balloons, shipping prepaid, at— 


$13.50 per 500 
$24.00 per 1000 


made payable to Oak Rubber Co. 
PLEASE FILL IN: Theatre copy (3 lines) 


22-070 WP 7-inch diameter ROUND bal- 
assorted colors, imprinted on 
two sides. First side imprint as shown 
at right. Second side imprint is the- 
atre copy, in three lines. 


DOUBLE FUN 


Good things come in twos, as proven by the 
Walt Disney Perfect Program. Why not go a 
step further and prove that good things also 
happen to patrons who come in twos. Start 
with giant treats at the snack bar good for two 
(huge drinks with two straws, etc.), door 
prizes and corsages for the ladies. 


‘POOH’ ORDER BLANK 
Style 22-070 WP IMPRINTED BALLOON 


OAK RUBBER CO. BRS ae ater ae 


Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 


Please send me .................... imprinted ‘‘Winnie the Pooh” 


balloons, shipping prepaid, at— 


$14.00 per 500 
$25.00 per 1000 


Enclosed is my check (or money order) for §................... 


made payable to Oak Rubber Co. 
PLEASE FILL IN: Theatre copy (3 lines) 


TARGET: BOXOFFICE 


Pin the tail on Donkey... Using large cut- 
out of Eeyore in the lobby of your theatre, have 
patrons (blind-folded) pin the tail on the 
donkey. It’s a gimmick good for laughs. Prizes 
could be a theatre pass for each perfect pin, 
limiting the give-aways each day to a specified 
amount of passes. 


THEATRE IMPRINT BALLOONS FOR THE PERFECT 


FROM OAK RUBBER CO. 


Eye-catching balloons for both the feature and 
the featurette, in delightfully appropriate shapes 
—round for ‘‘Pooh’’ and wiener shaped for 
“Dachshund.” 


Put these balloons in the hands of youngsters 
and spread the colorful message all over town 
that the Perfect Program is coming to your 
theatre. 


Don’t overlook the SPECIAL OFFER — Combina- 
tion orders for the two balloon styles will be 
accepted, in quantities of 1,000 or more, at the 


price of only 
$24.00 per 1000 


\ All shipments are postpaid. Your order must 
include a check or money order for the full 
amount. Also include your theatre copy, which 
Oak Rubber will set in type for imprinting. 


Allow 2 weeks from the time Oak Rubber re- 
ceives your order to delivery of balloons at your 
theatre. A delivery target date is requested. 


‘DACHSHUND-POOH’ ORDER BLANK 
Styles 22-418 UD and 22-070 WP IMPRINTED BALLOONS 


OAK RUBBER CO. Dateien See ath ews cs 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mer. 


Please send me ...................... thousand imprinted balloons, 
14 “Ugly Dachshund” and 14 ‘Winnie the Pooh,’ shipping 
prepaid, at— 


$24.00 per 1000 


Enclosed is my check (or money order) for §...................... 
made payable to Oak Rubber Co. 


Target date for delivery................ Date of opening................ Target date for delivery................ Date of opening................ Target date for delivery......... Yaa Date of opening................ 
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$250,000 IN ADVERTISING 


TELEVISION — Nabisco has prepared a 60-second television spot, using 
actual footage from Walt Disney’s ‘‘Winnie the Pooh.” The spots will be 
programmed in 45 major markets nationally beginning mid-January, 1966, 
for about 8 weeks. SHELF TALKERS — An assortment of eye-catching 
shelf talkers will be displayed in thousands of supermarkets across the 
country calling attention to the ‘‘Breakfast Buddies”’ offer and to the 
Disney featurette. 


EASTERN REGION 


GERRY COLEMAN 
Regional Sales Mer. 

STEVE HARRISON 

LEO SULLIVAN 

70 Chestnut Ridge Rd. 

Montvale, N. J. 07645 

phone: 201-391-4300 


BILL LEWIS 

LEO BARTEL 

12 Main St., Rm. 14 
Natick, Mass. 01760 
phone: 617 OL 3-7411 


BILL SNOW 

885 Flatbush Ave. 
Brooklyn, N. Y. 11226 
phone: 212 IN 9-3935 


ATLANTIC REGION 


DAVE WOODBURY 
Regional Sales Mgr. 

JOE GUINAN 

The Benson 

Jenkintown, Pa. 19046 

phone: 215 WA 7-4155 


WARREN ENGLISH 
243 Urban St. 

Buffalo, N. Y. 14205 
phone: 716 TX 4-3636 


‘BREAKFAST BUDDIES’ 


FREE TO MILLIONS 


Nabisco’s ‘‘Breakfast Buddies” will be found in 4 million boxes of Rice 
Honeys and Wheat Honeys beginning Jan. 1, 1966. The tiny figures of 
Winnie the Pooh, Christopher Robin, Kanga, Roo, Owl, Rabbit, Piglet and 
Eeyore are packed one to a box; all seven are available for 50 cents, two 
box tops (from Rice or Wheat Honeys) and a coupon from the box. The 
package carries important motion picture credits and colorful illustrations 
of Pooh and all the gang. 


Look who Buddy Bee 
put inside this box! Ag 


4. EE YORE 


One of these 


Breakfast Buddies 
new Walt Disney movie 


[WINNIE the POOH gd 


from the Gs 


J 


WINNIE THE POOH 
(ACTUAL SIZE} 


& Copyright 1964 Walt Disney 
Productions 


Ve ‘ 


HE SITS 
ON YOUR TABL 


Did you see Walt Disney's new | 
movie“ Winniethe Pooh”? Buddy | 
Bee did. He liked Winnie and 

his friends so much that he 
wanted them to be his buddies 
and yours too. Buddy Bee can 
make anything happen. So he 
invited Winnie and his six 

friends to breakfast. You 

can too. Buddy Bee gives 

you one of his new breakfast 
buddies in each box of 

WHEAT AND RICE HONEYS. Who's } 
inside this box? Open it and see! | 


OFFER ON BACK 


Important Message on Top and Bottom Panels 


WINNUE the POOH? 
Sreakfast E 
dd ’ 
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<itean WINNIE the POOH’ 
New prize CS reakfast 


| inside this box! or Buddy 
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DAVE BROWN 
Lusk Building 
929 Park Ave. 
Pittsburgh, Pa. 15234 
phone: 412 LO 1-7071 


BILL DEHN 

7120 Southfield Ave., Rm. 5 
Cleveland, Ohio 44109 
phone: 216-661-6162 


BERNIE STEVENS 

111 W. Susquehana Ave. 
Towson, Md. 21204 
phone: 301-823-6209 


ED WEHS 

589 Altoona Trust Bldg. 
Altoona, Pa. 16601 
phone: 814 WI 2-5006 


SOUTHERN REGION 


DON TAYLOR 

Regional Sales Mgr. 
JACK HAMMOND 
1488 Langston Ave., S.W. 
Atlanta, Ga. 30310 
phone: 404 PL 8-6680 


F. F BICKERSTAFF 

308 Tampa St., Suite 271 
Tampa, Fla. 33602 
phone: 813-220-2245 


BOB PHILLIPS 

3340 Poplar Ave.,,.Rm. 133 
Memphis, Tenn. 38111 
phone: 901 GL 8-6771 


TOM PLYMALE 

361 Reserve Ave. 

Box 930 

Roanoke, Va. 24005 
phone: 703 DI 4-1116 


CENTRAL REGION 


AL BOMELY 

Regional Sales Mgr. 
4104 N. Harlem Ave. 
Chicago, III. 60634 
phone: 312 GL 3-5371 


ROY BISHOP 

107 N. Addison Rd. 
Addison, III. 60101 
phone: 312-279-7600 


PAUL FLORY 

2067 Beechmont Ave. 
Cincinnati, Ohio 45230 
phone: 513 BE 1-3971 


DICK PETERS 

4826 W. Forest Home Ave. 
Milwaukee, Wisc. 53219 
phone: 414 EV 3-7735 


COLEMAN PHILLIPS 
3599 S. East St. 
Indianapolis, Ind. 46227 
phone: 317 ST 4-3563 


MAX HORNIMAN 
25716 Schoolcraft Rd. 
Detroit, Mich. 48239 
phone: 313-376-4303 


BOB WELD 

730 Stinson Blvd. 
Minneapolis, Minn. 54413 
phone: 612-331-4321 


WESTERN REGION 


CHARLIE REED 
Regional Sales Mgr. 
W. L. BERLEMANN 
4400 S. Kingshighway 
St. Louis, Mo. 63109 
phone: 314 FL 1-0800 


GEORGE BAILEY 

70 W. Sixth Ave., Suite 119 
Denver, Colo. 90204 
phone: 303-244-2528 


GORDON LINS 
5805 Nall Ave. 
PO. Box 1365 
Mission, Kans. 66222 
phone: 913 RA 2-1717 


CLEM VOLKENANT 
3839 Merle Hay Rd. 

Des Moines, lowa 50310 
phone: 515-276-5389 


LUTHER WINANS 
2510 Broad St. 
Houston, Texas 77002 
phone: 713 MI 5-1390 


JACK McKNIGHT 
1210 Old Gate Lane 
Dallas, Texas 75218 
phone: 214 DA 7-3759 


PACIFIC REGION 


TED LAKE 

Regional Sales Mer. 
RUSS PETERSON 
1267 14th St. 
Oakland, Calif. 94623 
phone: 415-452-0078 


JOHN BYSTROM 

2500 W. Orangethorpe Ave., 
Suite C 

Fullerton, Calif. 92633 

phone: 714-879-6520 


HOWARD MESSICK 
49 S.E. Clay St. 
Portland, Ore. 97214 
phone: 503 BE 5-8305 


More than 
110 MILLON 


Impressions! 


McCall’s features a printed pattern for a lovable, huggable Winnie the Pooh. 
The pattern includes instructions for making Piglet, Eeyore, Kanga, Roo and 
Tigger. Important exposure will come with full color spreads in the McCall’s 
Counter Catalog Pattern Book, McCall’s magazine Christmas issue and McCall’s 
Needlework & Crafts Spring-Summer, 1966, issue. All three publications, as 
well as the pattern envelope, will carry important Walt Disney motion picture 


credit. The stuffed figures range in size from 14 to 6 inches. 


POOL 
AND 
FRIENDS 


Pattern Catalogue 


\ 
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“WANMIE-THE-POOH™ 
STUFFED TOYS 
see Porrena 
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© ERYORE 


'S 


PRINTED PATTERN 


oe 


sae Needlework & Crafts 
ae e 2 million circulation 


McCall’s 
Christmas Issue 


(aus 8% million circulation 


McCall’s 


McCall’s 


million impressions 


all feature 
Winnie the Pooh 
Stuffed Toys Pattern 


For Full Information Contact: 


Printed Patterns and 
Counter Catalogues 


Publications 


Herb Bijur 
McCall’s Pattern Division 
230 Park Avenue 
New York, N. Y. 10017 


Kal Kan will kick off its Very Important Dog campaign with 
the appearance of Brutus, the Very Important Dog star of 
“The Ugly Dachshund,” in television commercials, maga- 
zine and newspaper ads and point of purchase displays. 


Kal Kan Brokers 


More than 60 Kal Kan brokers 
throughout the U.S. and Canada 
will assist you locally with your 


campaign. 


ALABAMA 


CECIL D. PASS 

B. F. Redmond Co., Inc. 
115. S. 35th St. 

P.O. Box 1130 
Birmingham 1, Ala. 


ALASKA 


DICK KUHN 

Statewide Sales Co. 

426 Eagle St., Rm. 5 
Anchorage, Alaska 99503 
ARIZONA 

LES A. CLARK 

FRED H. SHOBE 
Clark-Shobe Co. 

P.O. Box 311 

Phoenix, Ariz. 85001 
ARKANSAS 

TOM BEVERLY 

LYNN WASSELL 

Wassell Brothers 
Terminal Warehouse Bldg. 
Little Rock, Ark. 


CALIFORNIA 

Northern: 

RAY KEEFER 

BOB LINTON 

The Perry Co. 

25 Stillman St. 

San Francisco 7, Calif. 


GEORGE BALASKO 
Pixey Sales Co. 

P.O. Box 1049 

Channel and Locust Sts. 
Stockton, Calif. or 

18937 Lake Chabot Rd. 
Castro Valley, Calif. 
Southern: 

GEORGE GRANT 

Ray L. Welles Co. 

2250 Tubeway Ave. 

Los Angeles, Calif. 90022 
BOB PERKINS 

GENE GLITHERO 

King Brokerage Co. 

344 N. Vermont Ave. 
Los Angeles 4, Calif. 
CANADA 

JIM MACEY 
Langley-Harris & Co. Ltd. 
175 Harbour Ave. 

North Vancouver 

British Columbia, Canada 
COLORADO 

CHARLES R. MILLIKEN 
Milliken-Davis Sales Co. 
2050 S. Adams 

Denver 10, Colo. 
CONNECTICUT 

THOMAS E. TOOMEY 

T. E. Toomey & Co. 

164 E. Center St. 
Manchester, Conn. 
FLORIDA 

H. J. CATLIN 
Quesenberry & Catlin 
735 N.W. 22nd Ave. 


P.O. Box 610, Riverside Sta. 
Miami, Fla. 


EARLE W. PYBURN, Jr. 
E. W. Pyburn & Son, Inc. 


Tampa, Fla. 33601 

T. W. HOLT 

T. W. Holt & Co., Inc. 
2222 Harper St. 

P.O. Box 2948 
Jacksonville, Fla. 32203 
GEORGIA 

LEE STERNE, Sr. 

The Sterne Co., Inc. 
1017 Cedar Ave. 

P.O. Box 3 

Albany, Ga. 

Cc. B. PONDER 

Henry Read & Co. 

2 Washington St., S.W. 
Atlanta, Ga. 30303 
HAWAII 

PAUL S. OSHITA 
Tropical Brokerage Co. 
541 Ahui St. 

P.O. Box 2038 
Honolulu, Hawaii 96805 
TED KELLEY 

Kelley Sales Co. 

21 Kaiholu PI. 

Kailua, Oahu, Hawaii 


ILLINOIS 


GEORGE RIVARD 
Rivco, Inc. 

6101 W. Fullerton Ave. 
Chicago, lil. 60639 
IDAHO 


GORDON JENSON 

W. L. Young Brokerage Co. 
339 W. Second South St. 
Salt Lake City 1, Utah 
INDIANA 

Rivco, Inc. 

(see Illinois) 

KANSAS 

LEWIS T. BILLINGER 
Billinger Sales Co. 

104 W. Second St. 
Wichita 2, Kan. 


J. M. HUTCHISON 


Anderson Hutchison Sales, Inc. 


4049 Pennsylvania Ave. 
Kansas City, Mo. 


LOUISIANA 

KEN SHUTT 

BOB REISFELD 

Sam Reisfeld & Son, Inc. 
640 S. Galvez St. 
P.O. Box 53372 

New Orleans, La. 
JOHN B. WILLIAMS 
PHILIP A. CAMPBELL 
Williams-Campbell 
3802 Southern Ave. 
P.O. Box 6076 
Shreveport, La. 


MARYLAND 
MARCUS B. WILLIAMS - 


M. B. Williams Brokerage Co. 


120 East 25th St. 
Baitimore 18, Md. 


MASSACHUSETTS 
ALBERT A. ZILEN 
Albert A. Zilen Co. 
131 State St. 
Boston 9, Mass. 


MICHIGAN 

E. A. SANDER 

E. A. Sander Co. 

10525 Puritan Ave. 
Detroit, Mich. 48238 
JOHN C. WARD 

Ward Brokerage Co. 
439 lonia Ave., S.W. 
Grand Rapids, Mich. 49502 
MINNESOTA 

PHILIP N. KOSSON 
Meinrath Brokerage Co. 
3546 Dakota Ave. 
Minneapolis 16, Minn. 


MISSOURI 


WALTER TISHK 
McDonnell-Tishk & Co. 
2710 Hampton Ave. 
St. Louis, Mo. 63139 


Anderson-Hutchinson Sales, Inc. 


(see Kansas) 
MONTANA 

PAUL R. OLIVER 
National Sales Co. 
P.O. Box 2076 

435 Custer Ave. 
Billings, Mont. 
NEBRASKA 
GLENN NORDMAN 
Food Sales Associates 
6926 Maple St. 
Omaha, Neb. 
NEVADA 

Reno: 

The Perry Co. 
(see California) 
Las Vegas: 

Ray L. Welles Co. 
(see California) 
NEW JERSEY 
Southern: 

DILL WATTIS, Jr. 
Delaware Valley Brokerage 


P.O. Box 197 
Cherry Hili, N. J. 
Northern: 


JOSEPH McMANUS 
ED WILLIAMS 


Williams-Luna-McManus, Inc. 


53 N. Park Ave. 
Rockville, Centre; N. Y. 
NEW MEXICO 

A. C. ARNETT 

ROBERT McBRAYER 
Arnett Brokerage Co. 
1518 34th St. 

P.O. Box 56 

Lubbock, Texas 

NEW YORK 

Syracuse and Utica: 
JOSEPH V. ACQUIVE 
Joseph V. Acquive Co., Inc. 
805 Danforth St. 

P.O. Box 185 

Syracuse 8, N. Y. 


New York City: 


Williams-Luna-McManus, Inc. 


‘see New Jersey) 


OHIO 
Columbus and Dayton: 


DICK SPRING 

Dick Spring and Co. 
1481 W. Lane Ave. 

P.O. Box 5755 

Columbus, Ohio 

Swis & Baudendistle, Inc. 
5665 Cleves-Warsaw Pike 
Cincinnati, Ohio 45238 


WILLIAM OAKLEY 
William H. Oakley & Co. 
343 N. Westwood 
Station C Box 3417 
Toledo 13, Ohio 


OKLAHOMA 


L. N. CLOSE 

ART WALTON 

Zoernig Brokerage Co. 
P.O. Box 18525 
Oklahoma City, Okla. 73118 
KEN CROUCH 

Zoernig Brokerage Co. 
2114 S. Memorial Dr. 
P.O. Box 15366 

Tulsa, Okla. 

OREGON 


JAMES F. RUSSELL, Jr. | 
Russell Brokerage Co., Inc. 
7980 S.E. Milwaukie Ave. 
P.O. Box 4606 

Portland, Ore. 97202 


PENNSYLVANIA 


Delaware Valley Brokerage 
(see New Jersey) 


SOUTH & NORTH CAROLINA 


A. A. BROOKS 
Southland Brokerage Co. 
6320 Merrill Rd. 
Columbia, S. C. 29202 
TENNESSEE 

H. S. Fulcher Co. 

P.O. Box 4807 

1161 Jefferson Ave. 
Memphis, Tenn. 
GORDON FLETCHER 
Henry S. Sawrie.Co. 
P.O. Box 1292 
Nashville 3, Tenn. 
TEXAS 

Amarillo and Lubbock: 


A. C. Arnett Brokerage Co. 
(see New Mexico) 


Dallas and Ft. Worth: 


R. E. AUSTIN, Jr. 

E. B. Austin Co. 

3191 Commonwealth Dr. 
P.O. Box 4732 

Dallas, Texas 

or 70 Jennings Ave. 

Ft. Worth, Texas 

LEE T. LOVE 

Love & Meyer Food Brokers 
2323 Allen Parkway 

P.O. Box 2067 

Houston, Texas 77001 
MAL BURKLOW 

Mal Burklow Brokerage Co. 
411 N. Medina 

San Antonio, Texas 78207 
JAY HARRELL 

Jay Harrell Food Broker 
1616 Bassett Ave. 

P.O. Box 9188 

El Paso, Texas 

UTAH 


W. L. Young Brokerage Co. 
(see Idaho) 

WASHINGTON 

Seattle and Tacoma: 


LARRY YOUNT 

L. B. Yount Co. 

270 South Hanford 
Seattle, Wash. 
Kelley-Clarke Co. 

P.O. Box 2887 
Terminal Annex 
Spokane, Wash. 99220 
WISCONSIN 

Broadfoot & Associates 
4802 W. Burleigh 
Milwaukee 10, Wis. 
WEST VIRGINIA 


HOMER DILLON 

DALE FITZWATER 
Dillon-Fitzwater Brkge. Co. 
6380 Pea Ridge Rd. 

P.O. Box 1873 
Huntington, W. Va. 
WYOMING 

Northern: 


National Sales Co. 

(see Montana) 
Southern: 

Milliken-Davis Sales Co. 
(see Colorado) 


ais 


BaP Ver Wesrant Dass” 


More than 5 million readers in the West 
and South will see this ad in LOOK maga- 
zine, on stands the week of February 20. 
The regional editions will carry this full 
page, 2-color ad featuring Brutus. The 
photo caption reads, ‘‘Movie Star Brutus 
is guest of honor at a luncheon during the 
shooting of Walt Disney’s ‘The Ugly Dachs- 
hund,’ starring Dean Jones and Suzanne 
Pleshette.”’ 


DOG SHOWS TOO! 


Full page ads will also be carried in pro- 
gram catalogues of selected dog shows 
through June, 1966. 


“Very Important Dogs 


5,000 DISPLAYS 


A handsome A-Frame dog house will be 
featured in 5,000 point of purchase dis- 
plays of Kal Kan in supermarkets across 
the country. The Very Important Dog 
houses will be given away in a drawing at 
each store. AS A SPECIAL PROMOTIONAL 
FEATURE FOR EXHIBITORS, KAL KAN 
WILL MAKE THESE DOG HOUSES AVAIL- 
ABLE AS PRIZES FOR DRAWING IN KEY 
THEATRES. 


IN40T.V.MARKETS 


Kal Kan’s_ saturation § television 
campaign in 40 important markets 
will begin in February, 1966, and 
continue through June. A_ 60- 
second spot will feature specially 
shot footage of Brutus as a lead-in. 
It will include actual footage from 
‘The Ugly Dachshund.”’ 


For this campaign, Kal Kan’s 
television spot will be in COLOR! 


Plus NEWSPAPER 
and RADIO 
ADVERTISING! 


Otte 


Movie star Brutus is guest of honor at a luncheon during the shooting of 
WALT DISNEY’S “THE UGLY DACHSHUND” storing 
Dean Jones and Suzanne Pileshette. ‘ 7 


: QUALITY 


Brutus is a Very Important Dog...center of attention, enjoying 
M EATS the best of everything. For him, and ViDis the world over, 
Kal Kan is the overwhelming choice. 
Every dog is Very Important to the family that loves him. Feed 


Mi FOR DOGS 


v¥ 44) 


Hi = your VID. Kal Kan. ' 

j (a 

Wiis 3 Car Kan) KAL KAN, AMERICA’S LEADING PACKER OF QUALITY MEATS FOR DOGS 
MARA AR AA BAee 

RNA aA dd A 


COMPLETE ‘WINNIE THE POOW’ LICENSEE LISTING 


Toys, Games and Playthings 


Manufacturer 

*Colorforms 

Deluxe Game Corporation 
(Leslie Henry) 

Diener Industries, Inc. 

*Golden Press 

*Gund Manufacturing Co. 

*Halsam Products Co. 
(Div. of Playskool Mfg. Co.) 

*Hassenfeld Bros., Inc. 

*Holland Hall Prod. Inc. 


Horsman Doll Company 


*Ideal Toy Corporation 


*Jaymar Specialty Co. 


Lakeside Industries 


Miner Industries Inc. 
Multiple Products Corp. 


Oak Rubber Company 


*Parker Brothers, Inc. 
Revell Inc. 


Address 
Norwood, New Jersey 


366 N. Pennsylvania Ave. 


Wilkes Barre, Pa. 
(200 Fifth Ave., N. Y.) 


15333 Rayen Street 
Sepulveda, Calif. 91343 


850 Third Avenue 
New York, N. Y. 


200 Fifth Avenue 
New York, New York 


3610 Touhy Avenue 
Chicago, Illinois 

P. 0. Box 1059 
Pawtucket, Rhode Island 


12 Magee Avenue 
Stamford, Conn. 


200 Fifth Avenue 
New York, New York 


184-10 Jamaica Avenue 
Hollis, New York 
(200 Fifth Avenue, N. Y.) 


200 Fifth Avenue 
New York, N. Y. 


Interstate Highway 
494 West of France 
Minneapolis, Minn. 


200 Fifth Avenue 
New York, New York 


1260 Zerega Avenue 
New York, New York 


Box 510, Ravenna, Ohio 
(200 Fifth Ave., N. Y.) 


Salem, Mass. 


4223 Glencoe Avenue 
Venice, California 


Product 
Vinyl stick-on activity sets 
Blackboards, peg sets, toy chests 


Finger puppets, erasers, Itty Bitty 
figures 

Golden books 

Stuffed toys, hand puppets 

Play tiles 

Coloring activities, paint by num- 
ber sets, 3-D pencil craft 

Vinyl squeeze toys 

Christopher Robin Doll 


Inflatable toy figures, activity 
game 


Jigsaw puzzles 


Electric drawing sets 


Doll’s feeding set 
Pop-a-part toys 
Balloons, play balls 


Games 
Winnie The Pooh model kit 


Item Suggested 
Retail 
A—Pendant Necklace $1 
B—Locket Necklace $1 
C—Cuff Links & Tie Bar $1 
D—Charm Bracelet $1 
Not Pictured 
Pin $1 


Tru-Vue 
(Div. of Sawyer’s Inc.) 


View-Master 
(Div. of Sawyer’s Inc.) 


Watkins-Strathmore Co. 


*Whitman Publishing Co. 


P. 0. Box 490 
Portland, Oregon 


P. 0. Box 490 
Portland, Oregon 


1220 Mound Avenue 
Racine, Wisconsin 


Racine, Wisconsin 
(850 Third Ave., N. Y.) 


3-dimension film cards, viewers 
3-dimension color reels/viewers 
Magic Slate® items 29c 


Books, cut-outs, sticker fun, frame 
tray puzzles, activity sets 


Housewares, Stationery and Miscellaneous 


Manufacturer 
*Beach Products Inc. 


Colgate-Palmolive Co. 


Constellation Hygeia 


(Div. of AMK Corporation) 
*Dexter Manufacturing Co. 


*Dolly Toy Company 
*EP.LC. Inc 
Pez-Haas Inc. 


*Stetson Products 
(Plastics Div. 
Allied Chemical Corp.) 


Tre-Jur 


Westab Inc. 


Address 


2001 Fulford St. 
Kalamazoo, Michigan 


300 Park Avenue 
New York, New York 


840 East 134th St. 
New York, New York 


100 Stewart St. 
Providence, R. I. 


320 North Fourth St. 
Tipp City, Ohio 


4th St. at Gerard Ave. 
Philadelphia, Pa. 


10 Columbus Circle 
New York, New York 


212 Fifth Avenue 

New York, New York 
347 Fifth Ave. Rm. 401 
New York, New York 


St. Joseph, Missouri 


*These products are illustrated in this pressbook. 


CONTACT: 


Product 


Paper napkins, table covers, 
plates, cups 


“Soaky” liquid bath soap 

Paper drinking straws 

Pins, necklaces, charm bracelets, 
cuff links & tie bars 

Die-cut wall plaques 

Framed needlecraft pictures 


Plastic character candy dispensers 


Melamine Dinnerware 


Dusting powder, cologne, molded 
soaps 


Writing tablets, art paper, scribble 
pads, stationery 


Richard Steimie 
Dexter Mfg. Co., Inc. it 
100 Stewart St., Providence a 8 


Wate 
pha 


Suggested 
Retail 
A—9” Plastic Coated Plates, 
8 in package. 35 t 
CONTACT: packag cents 
Hert rerehin B—7” Plastic Coated Plates, 
S 8 in package. 35 cents 
Colorforms = ee 
Norwood, N. J. C—Plastic Coated Cups, 
8 in package. 35 cents 


CONTACT: ix a 


D—Napkins, 1314X13% inches, 


Pooh Bear and his friends are featured in Colorforms stick-on 


20 in package. 35 cents R. W. Beach | 
kits. Suggested Retail: $1. Beach Products, Inc. 
E—Napkins, 912X9% inches, 2001 Fulford St 
2 doz. in package. 35 cents , 


Kalamazoo, Mich. 49001 


GUND MFG. CORP. 


A—D3917—Crazy Legs Tigger, gold and black plush, cotton stuffed, 
31” long. Sug. Ret. $11.50. 


B—D2918—Sitting Pooh, apricot plush, Sani-Foam stuffed, 14” 
high. Sug. Ret. $5.50. 


C—D2901—Eeyore, grey plush, cotton stuffed, detachable buttoned 
down tail, 10” high and 14” long. Sug. Ret. $5.50. 

D—MD18—Musical Pooh Puppet, body contains a quality magic 
pull string long playing music box, 14” high. Sug. Ret. $5.50. 

E—D2941—Piglet, pink plush with blue and white striped body, 
12” high. Sug. Ret. $3.50. 


F—D2957—Owil, brown plush tipped with gold and beige, 13” high. 
Sug. Ret. $5.50. 


CONTACT: tier srgey and Roo, toast brown with beige plush, 18” 
high. . Ret. ‘ 
Arthur Keller ish. See 
Not Pictured: 
Gund Mfg. Co. 
bina ata D2908—Cuddle Pooh, standing, 14” high. Sug. Ret. $5.50. 
Nek York. N. Y D7918—Sitting Pooh, 22” high. Sug. Ret. $12. 


D9918—Sitting Pooh, 39” high. Sug. Ret. $30. 
D18  —Pooh Puppet, 14” high. Sug. Ret. $3.50. 
D17 —Tigger Puppet, 14” high. Sug. Ret. $3.50. 


D4917—Tigger, Sani-Foam stuffed with Tweak ’n Squeak voice 
maker, 17” long. Sug. Ret. $5.50. 


MD2918—Musical Sitting Pooh, body contains music box, 10” 
high. Sug. Ret. $5.50. 


HOLLAND HALL | JAYMAR SPECIALTY CO. 
PRODUCTS, INC. |\ gy 


CONTACT: 


Ralph Kaufman 


Jaymar Specialty Co. 
200 Fifth Avenue 
New York, N. Y. 10010 


CONTACT: 


Bryce Holland 


Holland Hall Products, Inc. 
12 Magee Avenue 
Stamford, Conn. 


Winnie the Pooh, #81140, sug. ret. $1. 
Kanga and Roo, #81141, sug. ret. $1. ¢ 
Eeyore the Donkey, #81142, sug. ret. $1. 


#3238 SET OF 3 INLAID PUZZLES — 
Tigger the Tiger, #81143, sug. ret. $1. 


Each puzzle measures 11X14 inches. 
Sug. Ret. $1. 


#3038 PUZZLE IN THE ROUND — A 19 
inch diameter circle cut into 100 inter- 
locking pieces. Sug. Ret. $1.00. 

#5038 BOXED PUZZLE SERIES—Measures 


20X15 inches, more than 100 large in- 
terlocking pieces. Sug. Ret. 59c. 


Combinations of the toys are available in 
the Pooh Assortment Basket Deal #81924 
containing 4 doz. assorted; and the Pooh 
Assortment Counter Displayer #81926 con- 
taining 12 pieces. 


STETSON CORP. 


The colorfully decorated melamine set 
includes an oval TV snack plate, round 


sandwich plate, cereal bowl and handled 
mug. 


——e we HR 


are. CONTACT: 
Randolph P. Barton 


Parker Brothers Inc. 
Salem, Mass. 


AOE OOO 


Sug. Ret. $4.95. 


er a ana cero 


— CONTACT: 
 T. David Reznik 
Stetson Corp. 

Div. Allied Chemical Corp. 


212 Fifth Avenue 
New York, N. Y. 10010 


gp Pletely boxed and can be 
played by 2 to 4 youngsters. 


Sug. Ret. $2. 


DOLLY TOY CO. HALSAM PRODUCTS, 


CO. 


Pin-Ups 
Die-cut laminated board 


cut-outs. 
Sug. Ret. $2.59 set. 


OC ars 
ech mganas gam ~~ -: 


Play Tiles 


Halsam’s Winnie the Pooh game 
helps youngsters develop im- 
agination and coordination. 


Sug. Ret. $2. 


CONTACT: 


Mr. Rush Little 


CONTACT: 


Carl Moser Halsam Products Co. 
Dolly Toy Co. 200 Fifth Avenue 
320 N. Fourth St. New York, N. Y. 10010 

Tipp City, Ohio 


HASSENFELD BROS. 
INC. 


Framed Winnie the Pooh 
needlecraft pictures. 
Sug. Ret. $1. 


Winnie the Pooh 
Oil Paint Set. 
Sug. Ret. $1. 


Winnie the Pooh 
Pencil-by-Number. 


Sug. Ret. $1. : 
CONTACT: fam | CONTACT: 
: ‘ innie the Poo H 
Sianey, Biandels 3-D Pencil Craft. oars Serrebar 
Hassenfeld Bros., Inc. E.PAG. Inc. 


Sug. Ret. $1. Fourth St. at Gerard Ave. 


Philadelphia, Pa. 19123 


P.O. Box 1059 
Pawtucket, R. I. 


ae B — 5625-9 — Tigger, Eeyore, 
. in _ eae = ele ig aa ae Piglet and Kanga and Roo. 
styles assorted. Im one, Pooh sits holding 
a honey-pot with a bee perched on top. In Sug. Ret. $1 each. 
the other, Pooh holds a colorful daisy. 
Sug. Ret. $1 each. 


CONTACT: 


Leon West 


Ideal Toy Corp. 
200 Fifth Avenue 
New York, N. Y. 10010 


C — 5623-4 — Winnie the Pooh 6 piece 
miniature assortment. Eeyore, Winnie the 
Pooh, Piglet, Tigger and Kanga and Roo. 


Sug. Ret. 80 cents each. 
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Golden Press 
E. P. Dutton 
Whitman 


CONTACT: A—Winnie the Pooh: A Tight Squeeze — 


Bruno Quinson A Big Golden Book. $1, suggested retail 


Golden Press Inc. 
_ _|. 850 Third Avenue 
YON New York, N. Y. 10022 


also available from local news C—Winnie the Pooh: The Honey Tree — 
wholesalers throughout the U.S. A Little Golden Book. 
29 cents, suggested retail 


B—Winnie the Pooh and Eeyore’s Birthday — 
A Big Golden Book. $1, suggested retail 


a. 


- D—Winnie the Pooh Meets Gopher — 
ey Presents A Little Golden Book. 
e.. al 29 cents, suggested retail 


ie 


cept 
een tn” ; 


E—Winnie the Pooh’s Surprise — 
A spiral bound toy book with 
cardboard pages. 
$1, suggested retail 


F—The Winnie the Pooh Book— 
A Golden Shape Book. 
29 cents, suggested retail 


The original A. A. Milne 


.P. Dutton 


E. P. Dutton & Co. Inc., in Contact: 


handsomely bound volumes. ey. 
on ¥ Winnie the Pooh sug. ret. $3.50 Marie Sheen 


They may be purchased in- : 
dividually or together, the The House at Pooh Corner sug. ret. $3.50 Sales Promotion Department 
E. P. Dutton & Co. Inc. 


four volumes packaged in 


| 
: 
i 
| 
| 
: 


“Pooh's Library.” Now We are Six sug. ret. $3.50 201 Park Avenue South 
When We Were Very Young sug. ret. $3.50 New York, N. Y. 10003 
Pooh’s Library sug. ret. $12.50 


CONTACT: 


Helen Walsh 


Whitman Publishing Company 
200 Fifth Avenue 
New York, N. Y. : 


A—#1116 Coloring Book suggested retail, 29 cents F 


B—#1667 Color By Number suggested retail, 59 cents 


C—#1696 Sticker Fun suggested retail, 59 cents 


D—#1948 Punchout Book suggested retail, 29 cents 


E—#2443 Big Tell-A-Tale suggested retail, 29 cents 


WINNIE THE POOH F—#4479 Magic Slate suggested retail, 29 cents 


ete 


DISPLAY ASSORTMENTS : : 
#7293 and #7903 G—#4726 Four Puzzles in a Box suggested retail, $1 a 


Whitman’s point-of-purchase H—#4784 Crayon By Number suggested retail, $1 
display is complete, com- 
pact and colorfully decorat- 
ed. Available in two sizes, 
it contains Winnie the Pooh 
merchandise with a retail 
value of $54 and $94. 


UGLY DACHSHUNDK 


RECORDED MUSIC 


DISNEYLAND RECORDS 


DQ 1290 LP 33% RPM 
Sug. Ret. $1.89 


The music and story from lV PORTA : TI 


Walt Di sney’s Quantities of the 
album shown on this | 
THE UGLY DACHSHUND page may be obtained at 


. . promotional prices from your 
and on the flip side nearest Buena Vista 


Songs of the Record distributor. 
SHAGGY DOG 


Dexter 


Mig. Co. 


Charm Bracelet 
Sug. Ret. $1 


CONTACT: 


Richard Steimle 


Dexter Mfg. Co., Inc. 
100 Stewart Street 
Providence 3, R. lI. 


PUBLICATION 


Golden Press, Inc. 


Walt Disney’s “‘The Ugly Dachshund”’ is presented 
in story form in this colorfully illustrated Big Golden 


Book. The 32-page, hard cover volume measures 
9¥% X 12% inches. 


Sug. Ret. $1 


CONTACT: 


Bruno Quinson 


Golden Press, Inc. 
850 Third Avenue 
New York, N. Y. 10022 


BACK COVER ILLUSTRATION 


TWO SONGS FROM POOH 


Winnie the Pooh 
and 
Little Black Rain Cloud 


LG 785 45 RPM 
Sug. Ret. 29 cents 


Wall DISNEY =» SONGS beni 


Published by: 


HANSEN PUBLICATIONS 
1824 West Avenue 
Miami Beach, Fla. 33139 
TITLE SONG 
Words & Music 
Sug. Ret. 75 cents 


On Sale Wherever Sheet 


ALL THE SONGS 
FROM POOH 


(Illustration upper right) 
DQ 1277 LP 3314 RPM 
Sug. Ret. $1.89 


The wonderfully whimsical songs from 
“Winnie the Pooh and the Honey Tree’”’ 
are on this record. They are: 


Winnie the Pooh Rumbly In My Tumbly 
Little Black Rain Cloud Mind Over Matter 
Up, Down, and Touch the Ground 


Music and Lyrics by 
RICHARD M. SHERMAN and 
ROBERT B. SHERMAN 


WINNIE THE POOH 
STORYTELLER 


(Illustration lower right) 
ST 3928 LP 3314 RPM 
Sug. Ret. $3.79 


Sterling Holloway and Sebastian Cabot tell 
the story of Winnie the Pooh. The LP record 
is enclosed in a giant sized full color illus- 
trated book especially prepared for children. 
All the songs from the motion picture are 
also included in the recording. 


WINNIE 
THE 
POOH 
SHEET 
MUSIC 


Music Is Sold 


Music and Lyrics by 
Richard M. Sherman 
and 


ne 
Robert B. Sherman 


"PITTSBURGH, PENNA. , 


Seaway Distributors, Inc. 


3142 Prospect 


Cleveland, Ohi 


John Cohen or S$ m Davis 
(26 EX 1-7300) 


SALT LAKE CITY, UTAH” 
Billinis Distributing Co. 


3575 South 700 West 
John Billinis 
("801 266-3548 or 266-3549) 


SAN ANTONIO, TEXAS | 
_ Perry Shankle Co. — 


1801 S. Flores 


_ some Schneider ("51 2 CA 3. 1807) 


| FRANCISCO. 24, CALIF. 
oe Co., Inc. 


stone, “Gene Kelley 
Garth Oakes — 


(415 Mission 7-3806) 
SEATTLE, WASHINGTON 


« DUIS 3, MISSOURI 
beter Distributing Co, 


RCA ta ans, Lid. 


oe 


SINGS WALT CONEY PRODUCT: INF. 


ar 3 Say 


THE PERFECT DISPLAY PACKAGE 
FOR THE PERFECT PROGRAM 


The Package includes a 5-foot deluxe full-color standee, as shown below, and TWO of the 
hanging displays shown at left. The standee is fully die cut and easel-backed, and has an 
excellent area for sniping (on the ‘‘for rent’ sign). The hanging display is printed in full deluxe 
color on both sides. It is 40 inches in height as shown, but can be extended by using a longer 
cord between the die-cut balloon and Pooh. The three accessories in this Perfect Program 
Package can be used together or separately; in your theatre or out of it. The hangers are 
excellent for retail tie-in displays. The entire 3-piece package is only $9.75! 


DISNEY'S 


The hanger shown above 
is available separately in 
a “‘Winnie the Pooh’”’ Mo- 
bile Display Kit. The Kit 
includes 4 complete two- 
sided hangers, and is 
priced at only $3! 


C- oney tree 


An All-Cartoon Featurette 


Wr. Showmanul - Gest ont ks wien by AM ty BEM SAD = 1 Wal an Paco 


Get started now on display 
cross-plugging and retail tie- 
ins, using the special acces- 


out the coupon at right and 
ee 5 j PERFECT PROGRAM DISPLAY PACKAGE ORDER BLANK i 
send it, with your check or I i 
money order, to: Please send me................ Perfect Program Display Packages at ete ee Rie ee es, lit . 

9.75 per package, shipping prepaid. (Each package includes 

BUENA VISTA I $ ee Re Be his occ) Sece elRe ase., Oescnbee, 3 
DISTRIBUTION CO., INC. F one standee and two hanging displays.) ae j 
Attn: Specialty Dept. j Please send me See ae “Winnie the Pooh” Mobile Display Pierre Pah ene pee eae) SARER DEY LNCS RUSS TALS WI Wi RYRTE GOTO MRS mga ess ia KEW! M GIETR O78) 6/875 ATO eM Wk (0: 56d Rid) Os 5) 50¥6.b!0.8 1} LecalG. GWAR Bale lol poe hw MK we | 
477 Madison Avenue I kits at $3.00 per kit. (Each kit contains 4 hanging displays.) <) en eP a STATE, ZIP CODE scion tens. i 
New York, N.Y. 10022 i 
Enclosed is my check (or money order) for $..............000...00.. made payable to Buena Vista Distribution Co., Inc. ; 
A ST SS SL SSS SSS SSS SS SNS SS SY SN) SH mH ey sey mums ml 


DELUXE FULL-COLOR POSTERS & ACCESSORIES FOR 
A PERFECT PROGRAM OF SHOWMANSHIP DISPLAY 


AVAILABLE THROUGH NATIONAL SCREEN SERVICE 


Walt Disney 


UGLY DACHSHUND 


Dean JONES Su Swann! PLESHETTE 


ABER Ruy Sonat WBLER « NORMAN TOKAR 
~cerecoewes.=, Technicolor 


( heat an you tenn them... dash and etna 


| Wal JLo here nbd omy : « Mi. .g  WaltDisney 
andthe honeytree Pe nnietherc 
me kn Al-Caricon Featurette , co i, 


Capt te 


a aE EMV OM PN FAY LOE 


Walt Disney... 
pf Winnietne 


ind the honey tree 


: eae ne aE i nese 
,  e nlebetaieeiaboh relies asenintne eemteieobionrietesoomnaeal we mvt eo 


LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT. 


DACHSHUND-POOH 1-SHEET & WINDOW CARD DACHSHUND-POOH 14x36 


N GOES TO THE Does ! 


pee a Great Dane sé dldbieed asa gat crashes the party! 


®, 


\ 


DACHSHUND 22x28 WALT DISNEY POOH 22x28 
oe rd 
 . "UGLY pisney Wie ae cee 
: DACHSHUND @ thePooh oy cra cor: 


ONE OF A SET OF 9 
11x14 LOBBIES 
FOR 
THE UGLY DACHSHUND 


'* and the honey tree 
No 11x14 LOBBIES 


FOR 
WINNIE THE POO? 


Anall-cartoon featurette 


Technicolor 


EXCHANGE SETS OF ‘DACHSHUND’ 8x10 BLACK & WHITE EXCHANGE SETS OF ‘POOH’ 8x10 BLACK & WHITE 
STILLS ARE ALSO AVAILABLE THROUGH NATIONAL SCREEN STILLS ARE ALSO AVAILABLE THROUGH NATIONAL SCREEN 


‘DACHSHUND-POOH’ STANDEE 


SHOWN ON INSIDE BACK COVER 


ALSO FOR ‘DACHSHUND’ ALSO FOR ‘POOH’ 


DISNEY. *x-UGLY DACHSHUND 


At last, the “bear of 
very little brain” but lots of 
enchanted stuff(t 


TECHNICOLOR 


Re SINE a Som: HBR 


Dean JONES: Suzanne PLESHETTE- CHARLIE RU RUGGLES - at win ae - oie 


1-SHEET 
POSTER "eto ec ile wat es an bu reece? rao exrerramoeene: . _ = 4 PrcueT 
D fi @ H S H U N D §-S S i E ET LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT. 
e 1-SHEET & WINDOW CARD 
Dean ONES: ee. ae ALSO AVAILABLE FROM NATIONAL SCREEN 
nano 30x40 DISPLAYS 40x60 DISPLAYS POOH HANGING DISPLAY 
3-SHEET | 
POSTER 24x60 DISPLAYS 24x82 DISPLAYS SEE INSIDE BACK COVER 
STANDEES 


LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


